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WHO WE ARE: DBusiness is the region’s only independently published, general-

interest business magazine. It provides timely, local business intelligence and insights for 

business owners and decision-makers throughout metro Detroit. Its unbiased editorial 

coverage cuts to the heart of complex challenges and opportunities facing the area’s business 

owners and managers. 

READERS: DBusiness readers are Southeast Michigan’s business leaders - and they 

have tremendous buying power. Our readers are well-educated, high-net-worth individuals 

who have the disposable income to indulge their passions for luxury vehicles, higher education, 

personal travel, fi ne dining, entertainment, theatre, sporting events, and other leisure activities.

TARGET

AUDIENCE

PROFILE:

THEY ARE:

73% Male  |  27% Female

75% Married  |  25% Unmarried

Median Age: 48

Median HHI: $228,040

EDUCATION:

94% Attended College

74% College Graduates

42% Post-Graduate Work

JOB TRENDS:

97% make company purchase decisions

93% Total Management (Title/Function)

62%

Top Management
(Owner, CEO, President,

Professional)

7% Other

31% General/Corporate Management
(VP, Director, General Manager)

DISTRIBUTION & CIRCULATION: DBusiness delivers a minimum 

bi-monthly reach of 150,000+ readers with a circulation of 25,000 using three major 

distribution channels:

DIRECT MAIL: Directly mailed to business owners, partners, professionals, and C-level 

executives throughout Oakland, Wayne, Macomb, Washtenaw, Livingston, Monroe, and 

Genesee counties.

NEWSSTAND: Sold on more than 250 newsstands in Michigan’s seven-county region.

DEMOGRAPHIC TARGETING: Distributed to intensely high readership areas, such as 

professional offi ce lobbies and in-room distribution through select hotels that cater to business 

travelers.
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FEATURE || Real Estate

S
ince 2011, the Detroit Police and Fire Retirement System has appointed four 

receivers to collect on a $10-million unpaid loan to repair and sell homes

to low-income buyers. After discovering an elaborate Ponzi scheme and filing 

multiple lawsuits against the three debtors, one partner committed suicide 

while the other two fled and are thought to be in Panama.

BY NORM SINCLAIR | 
 NICK MARTINES | ILLUSTRATION BY GARTH GLAZIER 

Capital Flight

 || 

Member of the Circulation 

Verifi cation Council

COVER STORY || Top Lawyers
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TORY || 
TORY || 
TORY

2016

For our 2016 Top Lawyers peer review 

survey, we polled 19,000 attorneys in 

Wayne, Oakland, Macomb, Washtenaw, 

and Livingston counties. Each attorney was 

asked to nominate lawyers 

among 48 legal specialties. 

All of the listings will be available online at 

DBusiness.com as of Nov. 16, 2015.

in metro detroit
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2016 Michigan Economic Forecast || FEATURE

SPECIAL REPORT:2016 MICHIGAN ECONOMIC FORECAST

LESSONS LEARNEDThe Great Recession, and resulting private and public sector bankruptcies, served to 

hasten long-overdue cost-cutting and product rationalization in Michigan. The result is 
one of the state’s longest economic expansions on record.

ANALYSIS BY DAVID LITTMANN INFOGRAPHIC BY JULIE TENINBAUM

FEATURE || 2016 Michigan Economic Forecast
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For example, over the past 100 years, the fol-
lowing pattern has prevailed: There have been 18 
economic downturns, and six of the recessions 
have coincided with a presidential election year — 
influencing public opinion as to economic security 
and the overall financial outlook. Notably, in five 
of these six cases where real GDP stumbled during 
a national election year, control of the White 
House in the following year shifted to the other 
political party.

Correspondingly, such shifts most often result-
ed in wholesale changes of economic and financial 
policies, significantly altering GDP growth, infla-
tion, interest rates, and consumer buying power.  
Especially with reference to consumer buying 
power, if a Republican wins the White House next 
November, major policy alterations would affect 
Detroiters and Michigan’s auto industry.Already, Republican candidate Donald Trump 
has suggested General Motors, Ford, and Fiat 
USA (Chrysler), along with their related suppliers, 
cease their operations in Mexico and move pro-
duction back to the United States, most notably in 
low-cost labor markets in the South. While eco-
nomic changes cause households to reassess 
whether the time is right for purchasing or financ-
ing automobiles, moving factories thousands of 
miles is another matter altogether.   An interesting corollary to these potential polit-
ical outcomes is the power of a failing economy to 
demolish the incumbency or legacy of a sitting 
president. In two well-known episodes, prospects 
for another four years in the White House were 
denied to Jimmy Carter (lost to Ronald Reagan in 
1980) and Herbert Hoover (lost to Franklin Dela-
no Roosevelt in 1932). Carter’s loss was largely at-
tributed to the horrific effects of raging inflation, 
shrinking payroll employment, and the impact of 
joblessness on wealth creation and confidence. 
Hoover’s loss was also inevitable — the Great De-
pression embodied all of Carter’s economic nem-
eses, compounded. 

When President Obama exits the White House, 

he will leave behind billions of dollars of unfunded 
social and infrastructure programs ranging from 
the Affordable Care Act to crippling restrictions 
on coal-powered energy plants and a resulting 
shift to “green” energy, to Social Security (al- 
though past presidents have also failed to deal 
with the latter).

MORE EXPANSION,  LESS ROBUST 
The U.S. economy has been chugging along, 

unevenly, over the past six years. Typically, real 
GDP expansions average 3.2 percent each year. 
The current cyclical expansion, however, has aver-
aged just 2.3 percent. In fact, since 2007 (the prior 
peak), real GDP has risen at the anemic rate of 1.2 
percent per year.

This slower-than-normal expansion explains 
the equally disappointing gains in overall U.S. 
wages and salaries. On the plus side, whereas most 
expansions recede after three or four years, it now 
appears likely that we’ll add a seventh year to this 
upswing (i.e., midyear 2009 through mid- 
year 2016). 

Most encouraging, especially for Michigan and 
its 13 metro regions, the state has ranked very near 
the top in growth over the past three years, com-
pared with the other 50 states. The state’s econo-
my has typically exhibited its most robust growth 
during the first two years of an expansion, reflect-
ing how the initial years of recovery capture pent-
up demand for auto purchases that were deferred 
during recessions. Michigan’s superior growth at 
the outset of the recovery also conforms to that 
portion of the business cycle in which auto-financ-
ing rates remain low and payrolls are once again 
accelerating, thanks to longer workweeks and 
new hiring.  

In many respects, the slow but steady growth of 
the national economy has been opportune for De-
troit’s automotive manufacturing sector and prof-
itability. A moderately paced U.S. recovery has 

ore than ever, political activity in America has become interwoven 
with the fabric of economic outlooks. Indeed, another national 
election year is on the horizon.True to form, 2016 promises to be a record-shattering year for 
media advertising outlays and political lobbying expenditures. 
Economically speaking, there will be positive short-term spinoffs, 
as well. As far as the outlook in Michigan and the Detroit area, 
these external factors must be considered.
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4% 
$500 million - 
$999.9 million

READER INDUSTRY 

CLASSIFICATION: > 96% in 

Business, Government, or Professionals

READER COMPANY SIZE:

(By Sales)

21%

Less than
$1 million

24%

$1 million -
$9.9 million

18%

$1 billion+

21%

$10 million -
$49.9 

million

5%
$100 million - 
$499.9 million

7% 
$50 million - 
$99.9 million

DBUSINESS.COM RUN OF SITE RATES: Add online to your 

campaign and earn online advertising discounts with each print insertion. Note that all submitted 

web advertisements must be in RGB format and at 72 dpi (dots per inch). Preferred fi le formats 

include .jpg, .png, and .gif.

CPM Impressions

Number of Impressions: 25,000 50,000 100,000 500,000 1Million
$25 $20 $18 $15 $12

Number of Impressions:

Leaderboard

Island

Mobile Leaderboard

WEB AD SIZES: (in pixels at 72 dpi) WIDTH HEIGHT

728

300

300

90

250

50

ADVERTISING RATES: All print advertisements submitted must be in CMYK 

format and at 300 dpi (dots per inch). Preferred fi le formats include .pdf, .tiff. Microsoft Word and 

Publisher fi les can not be processed. Please note that all rates are net. Premium Positions +15%.
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$5,225
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$4,580

$5,695

$4,850
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Full Page
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FOUR COLOR: 1x 2x 4x 6x
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$7,590

$2,985

$2,650

$1,965

$1,550

$1,150
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$2,835
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$6,830

$2,685

$2,385

$1,765

$1,395

$1,035

$3,395

$6,450

$2,535

$2,250

$1,670

$1,315  

$975  

•  69,000 Monthly Unique Visitors

•  100,000 Monthly Page Views

•  1:24 Average Time Spent On Site

DBUSINESS.COM AUDIENCE:

18%

Manufacturing
Sector

41%

Service
Business

10% Finance/ Insurance

7% Real Estate

3% Retail

4% Communications/Utilities

5% Wholesale

2% Government

4% Other

6% Construction



ISSUE SPACE

CLOSE

EDITORIAL FEATURES SPECIAL ADVERTISING 

SECTIONS

January

February

Automotive

Auto Dealer Survey

Franchise Report

Technology

Top Circuit Court Judges

Top Executives of the Big Three

Top Global Suppliers in Metro Detroit

DBusiness Profi les

Faces Of Automotive

Expert Q&A: Technology

11/25

March

April

Business Schools/Graduate Programs/

 Executive Education

Century Club (companies 100 years or more) 

 with: Family-owned businesses & succession 

 planning

Executive Fashion - Spring/Summer

Franchise Report

Largest Mortgage Lenders

Michigan Casinos

Real Estate

Top Corporate Counsel

Top Home Builders (by permit)

DBusiness Profi les

Expert Q&A: Tax Strategy

1/25

May

June

ACG Detroit M&A All Stars

Franchise Report

Junior Achievement’s Champions of the

 New Economy

Largest Accident & Health Insurance Firms

Largest Business Insurance Agencies

Largest Contractors

Largest Law Firms

Resorts & Tourism

Southeastern Michigan Chambers of 

 Commerce

Top Hotels Outside Metro Detroit

DBusiness Profi les

Expert Q&A: Mergers & Acquisitions

3/25

July

August

Fastest Growing Companies

Corporate Aviation

Franchise Report

Largest Accounting Firms

Largest Banks

Largest Credit Unions

Powered by Women

Powered by Youth

DBusiness Profi les

Faces of Detroit

Five Star Wealth

Expert Q&A: Real Estate

5/25

September

October

30 in Their Thirties

Biggest Conventions

Energy

Executive Fashion - Fall/Winter

Franchise Report

Largest Intellectual Law Firms

Largest Meeting Venues

Restaurants

Sports Business

Top Hotels in Metro Detroit

DBusiness Profi les

Where to Meet, Where to Stay

Expert Q&A: Wealth & Money

7/25

November

December

2016 CEO / CFA Economic Survey

2017 Michigan Economic Forecast

CEO Gift Guide

Franchise Report

Health Care

Largest Hospitals

Multi-Tenant Offi ce Buildings

Top Lawyers

Top Michigan Social Brands

DBusiness Profi les

Top Lawyers Hall of Fame

Expert Q&A: HR Strategies
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