multi-mediaplatform

Rhode Island Monthly provides a platform that connects advertising partners with readers through
print, digital, events, social media and custom publishing. With the potential to reach more than 370,000
engaged readers each month, your marketing message goes further with a package that utilizes all

these channels.
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ourreadership profile

As the state’s ONLY magazine with a paid and audited circulation, we can
guarantee a targeted audience of affluent, educated and influential readers.

162,000 Monthly Readers*
38,492 Monthly Audited Circulation*

Rhode Island Monthly readers are affluent, educated professionals:

managerial/professional 81%
college degree or higher 77%
%
a homeowners 89%
o
& age 35+ 89%
w
(a]
< average age 55
w
x
female 64%
%
0 20 40 60 80 100

* 40 minutes: Average time spent reading an issue

READERSHIP HABITS * 86% Read all of the last four issues

* 41% Passed magazine on to someone else
* 57% Hold onto their issue for over a month

TRUSTED RESOURCE *52% Dine at a restaurant 1-3 times a week

R ) :
e e B R TS, R e Tl o 67% Discussed something read with another person

reading Rhode Island Monthly, our subscribers: ° 41% Saved items of interest
* 37% Visit health clubs/gyms 1-3 times a week

Rhode Jsland

MONTHLY

Know more. Live better.

* CVC, March 2019

For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com



ENewsietter:
The Dish

THE DISH . 401 DIGITALSOLUTIONS

THE LATEST ON THE LOCAL FOOD SCENE FROM RHODE ISLAND MONTHLY EVERYTHING YOU NEED TO KNOW THIS WEEK FROM RHODE ISLAND MONTHLY

%;:mé} RHODE ISLAND MEDIA

Edited by Jamie Coelho / August 2015 News |.Food &Beinicl) Home & Style) | Events

Online Display E-Newsletters Lightboxes
Custom E-Blasts Targeted Display Mobile to Social
Connected TV Polygoning

and so much morel
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Learn the Fine Artof@ ...

Rhode Isiand mushroom hunters Ryan Bouch
Jou how its done. Read more.
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Risode Tsland Montly's Engaged is a atinally award-wining pslicaion ’ " Savory Sipper Crafl
tebued local through bridl e o e —
throughout Rhode Island and Southeastern Massachuselts. -
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= LET'S GO SHOPPING!

DESTINATION. GARDEN GITY

ST WILLIAMS 1
= SONOMA

The Big Give
Community Partners e = g 5
Aging Well ' GH SCHOOLS

PLUS

Outstanding Women
Spotlight on Small Business
Local Banking
Holidays
What's New in Education?

Faces of Rhode Island

For a detailed list, refer to our editorial calendar.

Rhodeeland

MONTHLY

Know more. Live better.

For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com



Top Doctors
Top Dentists
Excellence in Nursing Awards

TechlO Awards

= -

Design Awards
Best of Rhode Island®

Common Good Awards

*Subject to change

Volume 2/ Number 2 | Fall 2019

<DISCOVERIES

How Brown Is Advancing Wellness through Teaching, Research, and Care

In addition to our award-winning
rint publications, we also provide a
Prine e ' P W iode

host of opportunities to extend your
reach with our branded events, Making
—

customized sponsorships, and
comprehensive digital offerings.

AT’SEORDINNER?
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holiday desserts
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*Examples of our past work shown here:

For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com





