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DAD STORY

RoSR NHE BOAT CAST A LINE
My obsession with Why I pulled my son
out of St. Mark's for
ayearoiM,anmp.

urban fly-fishing began
in Turtle Creek.

BY MICHAEL SORRELL
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DECATUR. S My six weeks as a
Dallas vegetarian.
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John Crimber
could be the next
world champion.
At 19, he’s already

the youngest to
win $1million.
7 hideaways
STORY BY _ from the Hill Country
MIKE to New Orleans
for a weekend escape
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The Best Financial

PHOTOGRAPHY BY
ELIZABETH LAVIN

We’re so
much more
than a
magazine.

Print

OUR TITLES
D Magazine
DCEO

D Home

D Weddiings

Digital

DMAGAZINE.COM
News

Food

Culture

Sports

Home

Social
FACEBOOK
Facebook.com/
DMagazineOnline
INSTAGRAM
@d_magazine

Events

REAL EXPERIENCES
AND REAL RESULTS

through engaging
and memorable
events bringing
the most influential
in Dallas under
one roof.
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We Deliver Your Desired
Audience—and So Much More.

D Magazine is more than just a media placement.
We can partner with you to tell your brand story
across every channel that matters.

Beyond Audience Delivery

SOCIAL MEDIA AUDIENCE DIGITAL BUSINESS INTEGRATED

CAMPAIGNS EXTENSIONS TARGETING VIDEO STORIES CAMPAIGNS

Reach Dallas Expandreach Connect your Bring your brand Cross-platform

most engaged beyond D's message with to life through programs that

community platforms using precise local D-produced connect print,

through custom, data-driven audiences ready videos that build digital,and

brand-aligned targeting and toengage. trustandvisibility.  eventsinto one _

storytelling on digitalaudience unified story. Y°¢'; ﬁ‘gﬁ:‘y"e-
u .

D platforms. tools. Amplified by D.

W

REACH FOR THE CROWN

HE SEA-DWELLER

m MEDIA PLANNER 2026




ELIZABETH LAVIN

Print Audience
At-a-glance

ENGAGEMENT
D Magazine is one of the only audited

lifestyle magazines in North Texas, attracting
a highly curated, engaged audience.

Our loyal readers trust
D Magazine to connect
them with the products
and services they need.

(") 381,869+ 58749 & 71% 99*

of readers consider D Magazine
areliable resource when making
purchases or buying decisions.

79"
of readers frequently purchase
$88 8 8 5 O products seenin D Magazine
)
63% 37% AVERAGE HOUSEHOLD INCOME 59
mins

is the average time spent
FEMALE MALE /] 51 6 OOO with each issue. 34 minutes
) )

is the national average.
AVERAGE NET WORTH

2 o $744500 66’ .

AVERAGE ATTENDED ; o
AGE COLLEGE AVERAGE HOME VALUE advertisement by visiting the
advertiser’s store or business.

m SOURCE: Circulation Verification Council 2024, 2025; Pioneer Resources 2022 MEDIA PLANNER 2026




AD ART NEWS
CLOSE DUE STAND

JAN BEST NEW RESTAURANTS NOV NOV DEC
Ad Sections: Best Lawyers Under 40; Doctor’s Orders: Sensational Smiles; Travel Advertorial 7 1 26
Event: Best Lawyers Under 40

] y FEB HOW DALLAS BECAME THE CAPITAL OF AMERICAN MAHJONG
. DEC DEC JAN
D MagaZIne S 2026 Ad Sections: Heart Health; Faces of Influence; Travel Advertorial 12 16 30

Event: Excellence in Nursing

Editorial Calendar MAR AN ULTIMATE GUIDE TO THE NEW MARBURGER FARMS JAN | JAN | MAR

Ad Sections: DFW Education & Family Guide; Travel Advertorial 23 27 3

APR DATING IN DALLAS
Ad Sections: Best Doctors in Collin County; Aging Well for Retirement; Golf Guide; FEB FEB MAR

LT IS S lI E Travel Advertorial 13 17 31

Events: Best Doctorsin Collin County; Best Lawyers
FOOTBALL

L Kevin Jennings is the
R e nly MAY THE WORLD CUP COMES TO DALLAS
Dallas saw coming.

MAR MAR APR
Ad Sections: Best Lawyers; DFW Private School Handbook; Skin Health; Travel Advertorial 13 17 2 8

Event: Invest in You: Health, Beauty, & Wealth Summit

JUN THE TI':iAVEL GUIDE . - APR APR JUN
Ad Sections: Men's Health; Travel Advertorial; Summer Sips 17 21 2
Event: Best Dentists

JUL DALLAS: THE CITY OF (NO) CULTURE MAY MAY JUN
Ad Sections: Best Dentists; Women of Influence; Travel Advertorial 15 19 30

AUG THE BEST PRIVATE AND PUBLIC SCHOOLS INNORTH TEXAS
Ad Sections: Leaders in Law; Travel Advertorial JUN JUN JUL
Events: Best Real Estate Agents and Top Producers; Best Mortgage and 12 16 28
Insurance Professionals

SEP THE REAL ESTATE ISSUE
Ad Sections: Best Real Estate Agents and Top Producers; Best Mortgage and JUL JUL SEP
Insurance Professionals; Doctor’s Orders: Women's Health; Travel Advertorial 17 21 1
Events: Best Financial Planners and Top Wealth Managers

OCT THENEW DALLAS STEAKHOUSE
Ad Sections: Best Financial Planners and Top Wealth Managers; CPA Industry Leaders; AUG AUG SEP
Family Law; DFW Education & Family Guide; Travel Advertorial 14 | 18 29
Event: Best Doctors and Pediatric Specialists

NOV BEST DOCTORS SEP SEP ocT
Ad Sections: Best Doctors and Pediatric Specialists; Aging Well for Retirement; 11 1 5 27
Holiday Hosting; Travel Advertorial

DEC BESTOFBIGD

Ad Sections: Hall of Fame: Dentists, Doctors, Financial Planners, Lawyers, Mortgage Professionals, | OCT OCT NOV
and Real Estate Agents; Doctor’s Orders: Fighting Cancer; Holiday Gift Guide; Travel Advertorial 9 13 24
m Event: Best of BigD
MEDIA PLANNER 2026




D Magazine Digital
by the Numbers

WEBSITE NEWSLETTERS SOCIAL

= (@]
1,100,000+ 151,000+ 843,000+

AVERAGE MONTHLY UNIQUE EMAILS TOTAL SOCIAL
PAGEVIEWS IN OUR DATABASE FOLLOWERS

® KX
500,000+ 45%

AVERAGE MONTHLY AVERAGE OPEN RATE*
USERS *21.5% is the national average

D] SOURCE: Google Analytics, Benchmarks Survey 2024; Circulation Verification Council 2024, 2025 MEDIA PLANNER 2026




Online Advertising
Opportunities

Banner Ads Partner Content

LET D TELL YOUR STORY

Custom Sponsorship Opportunities

DALLAS’ CUTEST PETS COMPETITION; FOR INSTANCE!

Sponsored Content

TELL YOUR STORY IN YOUR OWN VOICE

Event Photo and Video Galleries Enhanced Video Promotion

BY THE NUMBERS

1100000+

WEBSITE SECTION AVERAGE PAGEVIEWS DESCRIPTION
AVERAGE MONTHLY PAGEVIEWS
FrontBurner 125K+ A daily conversation about Dallas—the news, politics, and more
NEWS PER MONTH you need to know to stay in the loop about the city's goings on.
D Home ‘] 02 K+ Local real estate news, home and garden resources, and insights /
HOME + GARDEN PER MONTH from the best interior designers and home builders in Dallas. SVERSCEIVONEHEGUSERS
. . Locals rely on D Magazine's directories to find trusted restaurants, Discerning Dallas locals
Directories 62 K+ shops, doctors, and lawyers—connecting Dallas residents with visit dmaagazine.com
RESOURCES PER MONTH the bestin every category. . gazine.
: again and again to keep
] ] tabs on trends, discover
SideDish 56K+ Everything you need to know about Dallas dining— cultural events, and
FOOD + DRINK PER MONTH restaurant openings, reviews, and guides—served daily. stay informed on the
people, places, and
StrongSide AK+ o ) stories that make Dallas
eonTe ?ER o Smart takes and winning stories about Dallas sports. agreat place to live.

D] SOURCE: Google Analytics, Benchmarks Survey 2024; Circulation Verification Council 2024, 2025 MEDIA PLANNER 2026




Newsletters

NEWSLETTER

SideDish

TIMING:
WEDNESDAYS

SUBSCRIBERS OPEN RATE

DESCRIPTION

313K+ 43%

Get Dallas’ newest dining
spots and news on breweries,
cocktail hours,and more.

D Brief

25.5K+ 38%

A weekly recap in your inbox
of our best stories from the
week, plus local reports for

TIMING: the week ahead, from

MONDAYS weather to sports updates,
city council news and more.

Th t D Explore the top events,

Ings tiovo hidden gems, and must-see

TIMING-g 14 4K+ 43% spotsin Dallas with our guide

THURSDAYS ' to the best activities and
experiences.

TravelClub

TIMING: MONTHLY
ON MONDAYS

58K+ 52%

Our travel newsletter
gives you inspiration for
your next vacation.

StrongSide

TIMING:
SUNDAYS

m SOURGE: Mailchimp; HubSpot

15K+ 49%

Stay updated with the top
sports stories, insider tips,
and game previews—one
newsletter, all the action.

151,000+

Unigue Emails in
our Database

D Magazine
vs. National

Average Newsletter
Open Rate

45% 21.5%

D MAGAZINE NATIONAL

Average Newsletter
Click Through Rate

52% 2.91%

D MAGAZINE NATIONAL

Custom Emails

NEWSLETTER

SUBSCRIBERS OPEN RATE DESCRIPTION

Audience

- Target an opt-in
Extension 35 K + Varies audience beyond
Targeted (OPT-IN) D's database.
Emails

UPTO Targeted audience set

2 O K + 51 % by advertiser and sent

onadetermined date.

D Select

Get exclusive offers
from our community of
trusted local business
partners and national
SpONSOrs.

D Exclusive

80K+  49%

MEDIA PLANNER 2026




BRET REDMAN

CONSUMER EVENTS

Invest in You: Health, Beauty,
and Wealth Summit

EVENT: May
ATTENDANCE: 200+

FORMAT: An empowering luncheon
designed to connect women
through engaging conversations

on health, beauty, and wealth.

The event will feature networking
opportunities, expert-led panels,
and inspirational discussions
centered on women’s evolving
priorities and overall well-being.

AUDIENCE: Influential Dallas women
and their supporters from a variety
of backgrounds and industries

D Magazine Events

Real Experiences. Real Results.

Bestof BigD

EVENT: December
ATTENDANCE: 900+

FORMAT: The Best of Big D celebration
is an immersive experience that brings
Dallas’s best to life, from restaurants
and bars to shops and services. Guests
can sample signature bites from
winning chefs and restaurants while
exploring a vibrant mix of interactive
booths, curated activations, and
one-of-a-kind moments that spotlight
this year’s winners in memorable
ways. It’s a high-energy night full

of connection and celebration that
captures the essence of Dallas.

AUDIENCE: Dallas VIPs, influencers,
and community supporters

AWARDS & RECOGNITION

Best Lawyers Under 40
EVENT: January
ATTENDANCE: 75+

AUDIENCE: Up-and-coming legal
professionals, across specialties

Excellence in Nursing
EVENT: February
ATTENDANCE: 250+

AUDIENCE: A range of high-value and
influential healthcare professionals

Best Doctorsin
Collin County

EVENT: March
ATTENDANCE: 300+

AUDIENCE: Top physicians from
one of the fastest growing regions
in the United States

Best Lawyers
EVENT: April
ATTENDANCE: 300+

AUDIENCE: High-powered, affluent
attorneys across legal specialties

Best Dentists
EVENT: June
ATTENDANCE: 300+

AUDIENCE: Sought-after dentists
across multiple specialties

Best Real Estate Agents
and Top Producers

EVENT: August
ATTENDANCE: 800+

AUDIENCE: Top-producing realtors
with exceptional customer service,
integrity, and market knowledge

Best Financial Planners
and Top Wealth Managers

EVENT: September
ATTENDANCE: 75+

AUDIENCE: Esteemed local wealth
managers, with at least $100 million
total assets

Best Doctors and
Pediatric Specialists

EVENT: October
ATTENDANCE: 800+

AUDIENCE: Highly esteemed members
of the Dallas medical community

D MAGAZINE PUTS ON EXCEPTIONAL EVENTS FOR AUDIENCES

THAT NO ONE ELSE CAN ASSEMBLE IN ONE ROOM—AND WE PUT

YOUR BRAND AT THE CENTER OF IT ALL.

MEDIA PLANNER 2026




For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Cami Burke, cami.burke@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Lisa Mahaffey, lisa.mahaffey@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Elizabeth McGavran, elizabeth.mcgavran@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Lisa McLaren, lisa.mclaren@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Kimberlee Jones, kimberlee.jones@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Rhett Taylor, rhett.taylor@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Maddie O’Callaghan, maddie.o’callaghan@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Brittany Gilbert, brittany.gilbert@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities, contact
Kate Martin, kate.martin@dmagazine.com.



For pricing and more detailed information regarding
specific sections and advertising opportunities,
contact advertise@dmagazine.com.



For more pricing and more detailed information
regarding specific sections, events, and advertising
opportunities, contact your sales representative.



