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Columbus Monthly is a relevant, 

influential resource for 

Central ohio’s most engaged readers. 

Each month the magazine presents 

an informative and 

entertaining digest of  

the most compelling topics, 

people, events and ideas in the city, from 

news, sports and politics to style, dining 

and culture. this is the magazine that’s as 

smart as the city you call home. 

The Magazine
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Top 
DocTors

521 first-rAte 
PhysiciAns in 
centrAl OhiO

Klein and O’Brien: a Budding BrOmance   +   WhO are the hedgehOgs?

Learn about ohio 
state cardiologist 

Quinn Capers IV 
and hundreds more 
leading doctors in  

63 specialties

The hospiTal 
shuffle
can the new 
health care bosses 
maintain the city’s 
medical mojo?
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Columbus Monthly reaches more 
than 70,850 readers1

more than 34,500 readers’ households 
earn $100,000+ a year1

Columbus is ohio’s  
largest city 
and the country’s 14th largest3

91% of readers dined out in the last 
month, and 33% spend more than 
$250 on dining out per month.2

Readers spend more than  
$7.5 million  
each year on cosmetics and  
skin care and more than  

$44 million on clothing1

$
★
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 Fall Arts & Fashion

40 FaBULOUS arTS eveNTS

A Cowboy 
Comeback

THe LegaL BaTTLe Over aN aNCieNT WONder
COLUMBUS’ pepperONi KiNgS

ComebackComebackComebackComebackComebackComebackComebackComebackComeback
Western styleis making aninclusive return
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Sources: 1. Nielsen Scarborough Research Columbus OH 2018 R2. DMA. Average Issue; 2, Circulation Verification Council (CVC) Subscriber/Reader Profile Survey; 3, U.S. Census
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Awards
From state and national journalism organizations, Columbus 
Monthly took home a total of 18 awards in 2019 for excellence 
in journalism, design and photography. 

the biggest award of the year went to Columbus Monthly’s 
newest annual publication, Columbus Monthly Health, which 
took first-place honors in the national City and Regional 
Magazine Association’s Ancillary: General Interest category 
for its inaugural issue.   

Columbus Monthly was among the top five magazines for 
CRMA’s General Excellence award in 2019. this was the 
third year in a row that Columbus Monthly was a finalist in that 
prestigious spot for its circulation size, winning first-place honors 
as best City magazine in the country in 2018 based on mission, 
editorial content, reporting, photography and design. 

Columbus Weddings was also a finalist for CRMA’s 
Ancillary: Weddings award. 

suzanne Goldsmith’s “seeking sanctuary,” the story of an 
undocumented immigrant who decided to live in a Clintonville 
church rather than be deported, was 2019’s story with the most 
first-place finishes. it won the Press Club of Cleveland’s news 
award and best social issues Reporting from the ohio society of 
Professional Journalists. it also took top honors for photo editor 
tim Johnson’s work in the Press Club’s Photo Journalism–all 
others category and was a Feature story finalist in the nationwide 
City and Regional magazine association’s awards.
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$4.99  Health 2018

Fitness Fun and Flubs ✚ trends For eating Well ✚ Help For transgender teens 

Pediatric Genome 
research UPdate
Nationwide Children’s 
paves the way for innovation

new treatments 
for cancer Patients
Targeted therapies 
offer optimal care 

Smoothie bowls  are a hot trend that can help maintain 
good health.

Top-ranked physicians, 
dentists, chiropractors 
and more

+

Ultimate GUide For

living
Healthy 
and Wise
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Fall/Winter 2018

A Columbus monthly 
PublicAtion

The latest trends prove 
that less can be more

Featured 
Weddings

42

Why one 
couple 
decided to 
donate their 
Wedding … 
and hoW 
they did it

Columbus’ first boutique for bridesmaids tips for writing your vows

SimplyStyled

C1_WEDDINGS_FW.indd   1-2 5/31/18   3:08 PM
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JANUARY 2018

CABOT REA OR “CABARET”? THE FORMER NEWS ANCHOR TAKES TO THE STAGE

WHO’S NEXT: 14 PEOPLE YOU 
SHOULD KNOW—AND ONE MANATEE

TUPELO DOUGHNUTS: PUTTING 
NEW YEAR’S RESOLUTIONS AT RISK

Crew owner Anthony Precourt is giving 
fans and city leaders the boot by 
threatening to take his team to Texas.

DEFLATED
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Editorial Sections
in every issue of Columbus Monthly, our three editorial sections will cover Central ohio’s newsmakers, restaurants, events, 
ideas, trends and art picks.

Arch City
the conversation begins with arch City, our collection of city snapshots 
that will spark your curiosity. Each month we’ll introduce you to the 
people you’d most like to meet, show you the things you’ll want to see 
and do, and give you an insider’s look at the issues you want to know 
more about. Every arch City also includes our collection of party photos 
with scenes from the many glamorous benefits and philanthropic events 
around town, as well as a list of the hottest tickets in the city in music, art, 
dance and theater. 

Home & Style
Fabulous fashion, awesome homes, top 25 real estate sales and more. 
Find out who's setting the tone for style in Central ohio and read about 
the influencers—designers, architects, builders, landscapers, homeowners 
and others—who are leading Columbus to be recognized as a top-tier city 
when it comes to style. Columbus Monthly’s home & style section will 
keep you in the loop as each month we explore the city’s design trends 
and detail some of the exquisite offerings available.

Dining
a roadmap to the city's newest and most talked about dining 
establishments. Each month the section uncovers the latest drinks, 
menus and restaurant openings that are generating buzz, including a 
comprehensive, star-rated restaurant review; a quick review of a casual, out-
of-the-way restaurant or ethnic eatery; a recipe from a notable chef; and a 
listing of new and recommended restaurants in Columbus.  
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Best New Restaurants

DaviD BrOwN’S MODerN FaMiLY MarYSviLLe PriSON: PriDe & PUNiSHMeNT

A plant-based innovator, a Korean hidden gem and more newcomers to love

Crispy Fried Rice from Comune
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 Spring 
  Style
Central Ohio 
fashion is in 
full bloom

Student designers 
innovate at CCAD

IS It #tImeSUp fOr 
VICtOrIA’S SeCret?

+

WAgnAllS lIbrAry: mAgnIfICent AnD At-rISk   •   SWAnky DOWntOWn lIVIng

 Spring  Spring 
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521 first-rAte 
PhysiciAns in 
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Klein and O’Brien: a Budding BrOmance   +   WhO are the hedgehOgs?

Learn about ohio 
state cardiologist 

Quinn Capers IV 
and hundreds more 
leading doctors in  

63 specialties

The hospiTal 
shuffle
can the new 
health care bosses 
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medical mojo?
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a preview of our special editorial packages that will appear in the pages of Columbus Monthly throughout the year—bringing 
our readers the best the city has to offer.  

Dining
February + May
From fine dining to pub grub, our best 
new Restaurants issue in February 
reveals the best restaurants to open 
in Central ohio in the past year. and 
in may, get to know the tastemakers, 
the next class of chefs, bartenders and 
purveyors poised and ready to change 
Columbus’ dining scene.

Fashion
april + SepteMber
Explore the latest and greatest tips 
and trends in Columbus fashion with 
our spring and fall Fashion features 
in the april and september issues. 
Exquisite photography will have our 
fashion-conscious readers filling out 
their wish lists for the coming months.  

Summer 
Entertainment 
Guide 
June
Columbus Monthly’s summer 
Entertainment Guide previews the 
season’s activities from June through 
august—filled with calendars, info 
and best-bets for arts and culture 
events, outdoor activities, festivals 
and other seasonal events. summer 
Entertainment Guide is sure to make 
your summer sizzle.

Best of Columbus
July
Celebrate the best that Columbus 
has to offer, from our restaurant 
scene to our nightlife and everything 
in between. our staff, as well as 
our readers, will select their favorite 
people, places and events, all of which 
will be published in our July issue.

Top Doctors
auguSt
once a year, Columbus Monthly 
magazine announces the top doctors 
in Central ohio by publishing an 
annual top doctors listing of more 
than 400 physicians rated within 
specialty areas by their peers. 

Fall Arts Guide 
SepteMber
your guide to the best in visual 
and performing arts, theater, live 
music and more will appear in our 
september issue and have readers 
filling out their calendars with must-
see nights on the town.
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Trips of
Discovery

Plein air Pittsburgh: 
outdoors in steel City

hot brown: KentuCKy 
bourbon is booming

leisure, learning and 
laughs in Chautauqua

Mad about Madison’s 
abundant arts and eats

Plus
Raleigh’s fast-
growing food 

and drink scene

urban water voyages, sCeniC Countryside 
tours and muCh more to seeK out

C1_COVER_FEB_BDV.indd   1 1/3/19   12:30 PM
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Fall/Winter 2019–20 a Columbus monthly Publication

The discovery of an open lot inspires an architect and a builder to innovate

Dwelling in 
Clintonville

basking in a ProliFic artist’s lair    •    three uPdated arlington kitchens 

Made in 
the Shade 

a lush garden 
grows in the 

village of 
granville

Don't Miss this:

2019 Fall  

Home &  

Garden Show
Page 64

C1_COVER_FALL_HG.indd   1-2 8/5/19   3:20 PM

Supplement to

Why 
We 
Give
Philanthropists  
Jay and Jeanie 
Schottenstein share 
their philosophy

Donations
The Columbus 
Foundation’s 
one-stop, online  
Giving Store

Inspiration
A wedding benefits a 
village in El Salvador

150
Local charitable 
events in 2019

A GuidE To PhiLAnThroPy 2019

Donations
The Columbus 
Foundation’sFoundation’s
one-stop, online 
Giving Store

Inspiration
A wedding benefits a 
village in El Salvador

A GuidE To PhiLAnThroPy 2019

Cover_GIVING.indd   1 11/1/18   4:45 PM
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LiSTiNGS See who reclaims  
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these supplements are polybagged with Columbus Monthly and are saved for future reference by readers, giving 
your advertising message extended selling power.

Best Driving 
Vacations 
February
Columbus Monthly’s best driving 
Vacations provides a guide to some 
of the best getaway ideas and travel 
opportunities in the region. mailed 
to every subscriber as a supplement 
to the February issue of Columbus 
Monthly, Best Driving Vacations  
is full of tips and itineraries for  
anyone planning a spring, summer  
or fall adventure. 

Home & Garden 
March + SepteMber
Central ohio’s most luxurious homes 
and gardens will be featured in this 
twice-yearly publication. From the 
toniest townhouse to the perfect 
penthouse to historic mansions, 
each issue will give the details to 
those who aspire to create their 
own perfect setting. the Columbus 
area’s keen sensitivity to good 
design—from tips and trends to 
insider information to new product 
choices—will also be included.

Restaurant Guide 
OctOber
the ultimate directory to Columbus 
dining, the Restaurant Guide features 
listings to 1,500 Central ohio eateries 
and features our annual selection 
of the city's best Restaurants. the 
guide is mailed to every Columbus 
Monthly subscriber as a stand-alone 
publication and sold on newsstands. 
it is saved by readers and referred to 
throughout the year as the city’s best 
restaurant resource. 
bonus distribution to Columbus 
Dispatch subscribers

Giving 2021 
The Guide to Personal and 
Corporate Philanthropy
DeceMber
this guide to Giving showcases the 
many wonderful causes in this city. the 
extensive event listings allow supporters 
to save dates on their social calendars. 
Readers will also find tips on how to 
volunteer with the perfect organization.  
details on best practices for corporate 
foundations and charitable giving will 
be invaluable. Giving is presented by 
Columbus Monthly & Columbus CEO, 
polybagged with the december issues 
of both magazines!

Health
January
this annual guide is the one-stop 
resource for health and wellness 
information. Health provides a mix 
of in-depth reports and quick reads 
on tips, trends and issues relevant 
to leading a healthy lifestyle in 
Columbus. also included are resource 
directories of medical facilities, as 
well as bonus content, including the 
popular listings of the area’s top health 
providers, involving chiropactors, 
doctors and dentists, based on peer 
review surveys. you can't miss this 
comprehensive guide to health and 
wellness in Central ohio.

7 25274 76609 3

95
$6.99  Health 2019

Fitness For Longevity   ✚   Caring For BaBies   ✚   anti-aging adviCe

Central OhiO’s Best 
doctors, dentists, 
chiropractors and more

Blooming 
jasmine tea 

 can have 
healing effects.

And other smart tips for 
taking care of yourself 
and others around you

Finding 
Your Bliss
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new 
researCh 
that can help  

your heart

MediCal 
updates 

that you need 
to know about 

AIDS and  
breast cancer

C1_COVER_JAN_HEALTH.indd   1-2 12/5/18   5:24 PM
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Susan G. Komen 
Race for the Cure 
May
susan G. Komen Race for the Cure 
is among the largest Komen races 
in the country, drawing thousands 
of walkers and runners to downtown 
Columbus to raise money for 
research. this section will highlight 
several fundraisers, focusing on their 
backgrounds and the reasons why they 
race. Each profile features a portrait 
opposite a full-page advertisement. 

11-20-19

Upper ArlingtonUpper Arlington
A Columbus Monthly Suburban Section

special advertising section

001_COVER_MAY_UA.indd   1 4/3/19   3:24 PM

Special Sections

Associated Publications

selections of Columbus Monthly’s special advertising sections that help our advertisers tell their stories and provide 
our readers with valuable and actionable content.

these niche publications reach targeted audiences and are saved for future reference by readers, giving your 
advertising message extended selling power.

Top Dentists 
June
this listing of 200 local dentists and 
specialists is a peer review survey 
with results based on thousands of 
detailed evaluations, including years 
of experience, continuing education, 
manner with patients and physical 
results. Readers refer to the list all 
year long either looking for a local 
area dentist or to see if their dentist 
makes the grade.

Suburban Sections 
May + nOveMber
Every year, Columbus Monthly 
spotlights a growing community 
in Central ohio. these sections, 
each produced in cooperation with 
a sponsoring suburb, offer readers 
information about business climates, 
local economies, quality of life, 
residential options and area schools.

Health Matters 
Five iSSueS 
Columbus Monthly provides its 
readers with helpful, trending 
information on health related matters 
from Cardiac Care, Women’s health 
& Cosmetic tips to cancer updates. 
Columbus Monthly Health magazine 
is now part of the mix, providing 
an annual definitive guide to good 
living. Columbus Monthly readers 
are health-conscious people who 
pay special attention to the latest 
developments in health care and best 
health practices today.
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FALL/WINTER 2019

A COLUMBUS MONTHLY
PUBLICATION

Local Weddings 
to Inspire You
Local Weddings 
41

PERSONALIZE 
YOUR CEREMONY 
WITH THESE TIPS

HOW TO GET 
“WOW”-WORTHY 

WEDDING 
PHOTOS

Strapless gowns take a 
backseat to this trend

OFFBEAT
PRE-WEDDING 

PARTIES IN 
COLUMBUS

Strapless gowns take a 

ON YOUR

Heart
WEAR YOUR 

Sleeve

ColumbusWeddings 
June + DeceMber
Columbus Weddings offers practical 
and 100% local information 
about receptions, gowns, flowers, 
photography, music, cakes, guest 
accommodations, honeymoons, 
invitations, rings and more. also in 
Columbus Weddings: the Reception 
Guide, the most comprehensive 
listing available to local brides, with 
information on more than 100 places 
to celebrate the big event. Plus, there’s 
a special look at recent Columbus 
weddings, including great photos from 
the albums of local couples.

SportS for 
All SeASonS

SneAk-peek  
fActory tourS

five BeverAge
trAilS to try

get out & 
eXplore

top AnnuAl 
eventS
Can’t-miss festivals, 
concerts and fundraisers

Discover the best local 
attractions, parks, dining, 

shopping and arts

City Guide

$6.99 | columbusmonthly.com
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City Guide 
March
the essential resource for visitors 
and residents, Columbus Monthly’s 
annual City Guide is available to 
guests in 15,000 hotel rooms and 
distributed to 70,000 households in 
the Columbus Dispatch. this almanac 
to our city covers Columbus’ best 
restaurants, shopping, attractions, 
sports, entertainment and valuable 
information about local businesses, 
schools, neighborhoods, health and 
community resources.  
bonus distribution to Columbus 
Dispatch subscribers
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What should I look for in a jewelry design-
er? Look for someone with extensive experience
and a portfolio of finished pieces you can peruse.
You also want to work with designers who are
skilled both at computer-aided design (CAD)
and hand-creation. For example, our goldsmiths
often hand-carve wedding bands to match
unique engagement rings. Make sure to check for
recent, local online reviews.

Why should I choose Worthington Jewelers
for my custom jewelry design? Our motto is,
“One of a Kind, for a Lifetime.” Our goldsmiths
and designers have more than 100 years of com-
bined experience and have created thousands
of heirloom-quality pieces. We also work with
jewelry manufacturers who will modify existing
designs to create a unique, more affordable look.

Will your staff help me design the piece of
my dreams? Of course! Our designers will talk

about your vision, budget and who will wear the
piece and look at photos of jewelry that inspires
you. You can make changes at each stage of the
process until we deliver exactly what you want.

How does the custom jewelry design pro-
cess work? It all begins with a consultation with
a friendly, non-commissioned jewelry consultant.
Bring your ideas and any photos. As you talk
about your vision, we will hand-sketch a rough pic-
ture. Next, we use CAD to refine the details. Once
you approve your design, we create a 3D wax
model so you can see exactly how your jewelry will
look and feel. We then cast the design in gold or
platinum, hand-set your stones, add any handcraft-
ed details and polish your unique creation.

What if I have old jewelry that I want to
reuse? Great! One of our strengths is turning
broken or unwanted jewelry into new designs
you’ll be proud to wear.

692 High St.
Worthington, OH 43085
614-430-8800

worthingtonjewelers.com

Worthington Jewelers
CUSTOM JEWELRY DESIGN

advertisement

Owners Theresa and Bob Capace

special advertising section
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BEET & AVOCADO TOAST
Toasted multigrain bread is

topped with roasted beet hum-
mus, smashed avocado, micro-

greens and soft-boiled eggs, then
finished with a balsamic drizzle.

WhErE DiD yOu gET yOur STArTS
in ThE inDuSTry? We met working at
the Capital Club here in Columbus. Thad
was the executive chef; I was serving and
completing my finance degree at Ohio State.
We loved working together and shared a
passion for food and hospitality.

FrOm WhErE DO yOu DrAW yOur
inSpirATiOn? Everywhere! Sometimes
it is when you are least expecting it that you
get a genius idea. Our tater tots have a back-
story like that. The family also plays a huge
role; our four kids and both sides of our fam-
ily love to eat and be adventurous with food.

WhAT WOulD BE yOur AlTErnATiVE
CArEEr ChOiCE? Farmers. We love to
work in our yard and garden. The physicality
of it and watching things grow that you’ve
nurtured is so rewarding. Plus you get to
cook and eat the produce!

WhAT ArE yOur ExTrA-CurriCu-
lAr ACTiViTiES? We love to hike, eat
and drink our way through life. The kids love
cooking with us and playing their favorite
dinner-time game, “Guess the Ingredients.”

THAD and
JESS KITTRELL
OWNERS,
101 BEER KITCHEN

101 BEEr KiTChEn
7509 Sawmill Road, Dublin
397 Stoneridge Lane, Gahanna
817 Polaris Parkway, Westerville
101beerkitchen.com
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Formed in 1898, LifeCare Alliance is
Central Ohio’s first in-home health care
agency, Ohio’s first agency to provide
visiting nurses and the nation’s second
agency to deliver Meals on Wheels. The
not-for-profit organization provides a
comprehensive array of health and nutrition
services to older adults or medically
challenged, homebound residents
of Central Ohio through its signature
programs: Meals on Wheels, senior dining
centers, wellness centers, Help-at-Home,
visiting nurses, the Columbus Cancer Clinic,
Project OpenHand-Columbus, Groceries-
to-Go, IMPACT Safety, the Central Ohio
Diabetes Association and Senior PetCare.
The agency aims to lead the community
in identifying and delivering health and
nutrition services to meet the community’s
changing needs.

How to Give
• Legacy Endowment Campaign – Our

goal is to increase the endowment
to $20 million, which will generate
about $1 million in interest each year
to fund clients with no funding. An
anonymous donor will match endow-
ment gifts up to $5 million! The
Legacy Endowment Campaign makes
a permanent difference for our cli-
ents, and a significant tax benefit may
be available to you. To learn more,
contact Rebecca Hurd at 614-437-
2867 or rhurd@lifecarealliance.org.

• Challenge Gift – An anonymous donor
will match your donation 100 percent,
up to $200,000, in 2018. Just mark
your donation—new or increased
funds—to our “Challenge Gift.”

LiFeCAre ALLiAnCe
1699 W. Mound St.
Columbus, Ohio 43223
614-278-3130
lifecarealliance.org

ABoUt
annual revenue: $25,001,792
number of employees: 123 full-time,
110 part-time
established: 1898
number of locations: One

LeAderSHiP
Charles w. Gehring,
President and CEO

BoArd oFFiCerS
Kent C. Hess
Board chair

rev. Joseph
m. Hendricks
Vice chair

erin A. Kelley
Shannon
Secretary

dino d. Lanno
Treasurer

vinson m. Yates
Assistant treasurer

Brian X. tierney
Immediate past chair

LifeCareAlliance

• Catherine Nelson Black Society – Mem-
bers can select a specific program to
fund or allow us to use your gift where
it is needed most. A legacy fund will be
established for your gift and provide
services for future generations.

• Sponsorship Opportunities – Support Big
Wheels and A Night of Hope and Sup-
port through corporate sponsorships.

• Individual Giving – Contributions to
LifeCare Alliance’s Annual Fund are
needed and appreciated year-round!

• Adopt-a-Route Program – A unique
volunteer program for Central Ohio
employers allows their employees to
deliver Meals on Wheels on their lunch
hour. Call 614-444-MEAL.

• In-Kind Donations – LifeCare Alliance
accepts food products and material
donations.

• Thrift Shops – Donate gently used
items to our three supporting thrift
shops in Grove City, Reynoldsburg
and Worthington.

SoUrCeS oF FUndinG

Corporate/individual
gifts: 25%
Foundations/grants/
government: 47%
Earned income: 17%
Other sources: 9%
United Way income:
2%

@lifecareallianc

Advertising Profiles
our award-winning Columbus Monthly team can help your organization define your brand and reinforce it to our 
audience with these profile opportunities.

Ask the Expert
twelve iSSueS Columbus 
monthly 
as the authority in your field, these profiles 
present a way to showcase your expertise by 
sharing your philosophy, insight and expert 
advice. Establish your business as a trusted 
resource. 
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“Most people with a hammer in their 
hand like to find a nail. We’re not like that,” 
says Dr. Raymond Kobus of Hand and 
Microsurgery Associates. And he’s right; 
he and his colleagues strive to be better.

Dr. Lawrence Lubbers, who co-
founded Hand and Micro, as it’s known, 
in 1987 with Dr. James Nappi, notes that 
many surgeons are too quick to jump to 
a surgical solution for a problem in the 
hand or upper extremity.

“From the very beginning, our practice 
has been totally focused 
on what’s right and what’s 
the best care for the 
patient,” he says. “A lot of 
times, that’s not surgery.” 
A variety of factors—the 
severity of the injury or 
affliction, the lifestyle of 
the patient and even the 
abundance of conserva-
tive treatment options 
like cortisone and steroid 
injections—can result in patients of Hand 
and Micro avoiding the scalpel temporar-
ily or entirely. 

“I think the real reason I became a 
hand surgeon is there’s a multiplicity of 
answers for almost every problem,” says 
Nappi. “So we spend a lot of time finding 
the correct, custom-tailored answer.”

Of course, when surgery is required, 
the doctors of Hand and Micro don’t 
hesitate to put their hard-earned skills 
to good use. The practice employs five 
microsurgeons—out of roughly 200 in 
the entire country—and is one of fewer 
than 100 centers in the nation rec-
ognized by the American Society for 
Surgery of the Hand as a replantation 
and traumatic hand treatment center, 
says Dr. Raymond Kobus.

Those boast-worthy accomplishments 
are by design, Lubbers says.

He and Nappi came up together in 
the world of hand and microsurgery, 
working together on massive recon-
structions before realizing they had the 

opportunity to do something few, if any, 
other surgeons in their subspecialty had 
done before. Together, they established 
relationships with EMS and other first 
responders to create a network that 
alerts Hand and Micro first when a 
patient with massive hand trauma is en 
route to a Central Ohio emergency room. 
The microsurgeon on call at Hand and 
Micro coordinates with the receiving hos-
pital to get the patient into surgery faster, 
often resulting in better outcomes.

“There’s no one else in 
Central Ohio that offers 
that kind of service,” 
notes Kobus.

Regardless of the 
affliction, be it simple 
carpal tunnel or a trau-
matic industrial machining 
accident, the doctors 
of Hand and Micro are 
laser-focused on finding 
the best solution for each 

individual. They achieve that by develop-
ing a personal relationship with each 
patient, says Dr. Paul Cook. “When the 
patient looks in your eyes and realizes 
that you’re in this process with them, it’s 
a very different relationship than if you’re 
in a process just to run them through 
the system,” he says.

Another factor that sets Hand and 
Micro apart: the practice’s seamless 
continuity of care, from initial diagnosis 
through treatment and therapy, all of 
which—with the exception of major trau-
ma—is performed in a single location. “We 
see patients post-operatively during their 
therapy treatments; I think that’s unique 
throughout the country,” says Lubbers.

“The way we do things, we’re con-
stantly challenging each other to be 
better. We can get immediate second 
opinions amongst ourselves, so it’s easy 
to stay sharp and up-to-date,” he adds. 
“We really strive to be truly world-class. If 
it can be done anywhere in the world, we 
can probably do it.”

SPECIAL ADVERTISING SECTION

HAND AND 
MICROSURGERY 
ASSOCIATES

SPECIAL ADVERTISING SECTION
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Back Row:
James Nappi, MD

Thomas Kovack, DO
Chris McCarthy, MD

Paul Cook, MD
Lawrence Lubbers, MD

Front Row (seated);
Raymond Kobus, MD

Charan Gowda, MD

RAYMOND J. KOBUS, M.D.
SPECIALTY: Orthopaedic hand, upper extremity 
and microsurgery
PROFESSIONAL MEMBERSHIPS: American 
Academy of Orthopaedic Surgeons, American 
Society for Reconstructive Microsurgery, Ameri-
can Society for the Surgery of the Hand
BOARD CERTIFICATIONS: Orthopaedic surgery
EDUCATION: Wright State University (M.D.), 
The Ohio State University (internship/residency), 
Hand Rehabilitation Center at Thomas Jefferson 
University Hospital (fellowship)

JAMES F. NAPPI, M.D.
SPECIALTY: Orthopaedic hand, upper extremity 
and reconstructive microsurgery; plastic surgery 
of the hand and upper extremities
PROFESSIONAL MEMBERSHIPS: American 
Academy of Peripheral Nerve, American Society 
for Reconstructive Microsurgery, American Soci-
ety for the Surgery of the Hand
BOARD CERTIFICATIONS: Orthopaedic surgery
EDUCATION: The Ohio State University (M.D.), 
Akron City Hospital (internship/surgery residency), 
The Ohio State University (plastic surgery resi-
dency), Curtis National Hand Center (fellowship)

HAND AND 
MICROSURGERY 

ASSOCIATES
1210 Gemini Pl., Ste. 200
Columbus, Ohio 43240

614-262-4263
handandmicro.com

PAUL A. COOK, M.D.
SPECIALTY: Orthopaedic hand, upper extremity 
and microsurgery
PROFESSIONAL MEMBERSHIPS: American 
Academy of Orthopaedic Surgeons, American 
Society for Reconstructive Microsurgery, Ameri-
can Society for the Surgery of the Hand
BOARD CERTIFICATIONS: Orthopaedic surgery; 
certificate of added qualifications in hand surgery
EDUCATION: Northeastern Ohio University 
College of Medicine (M.D.), The Ohio State 
University (internship/residency), Curtis National 
Hand Center (fellowship)

LAWRENCE M. LUBBERS, M.D.
SPECIALTY: Orthopaedic hand, upper extremity 
and reconstructive microsurgery
PROFESSIONAL MEMBERSHIPS: American 
Academy of Orthopaedic Surgeons, American 
Society for Reconstructive Microsurgery, Ameri-
can Society for the Surgery of the Hand
BOARD CERTIFICATIONS: Orthopaedic surgery; 
certificate of added qualifications in hand surgery
EDUCATION: University of Louisville (M.D.), 
University of South Carolina (internship), The 
Ohio State University (residency), University of 
Louisville (microvascular fellowship), Kleinert Kutz 
Hand Care Center (hand fellowship) and Mayo 
Clinic (hand fellowship)

Physician Practice Profiles
auguSt Columbus monthly
spotlight your medical practice, specialties and 
staff in our annual top doctors issue. Readers 
refer to these listing throughout the year. the 
profiles include a photograph and copy shot 
and edited by Columbus Monthly’s team. 

Signatures
OctOber RestauRant GuiDe
this two-page spread will introduce your chef 
to our readers and use beautiful photography 
to feature a signature dish. Presented in a Q&a 
format, signatures showcases our city’s top 
culinary talent. 

NOVEMBER 2018 Columbus monthly 63
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gift idEas

OWNER: Alex Khvalsky
THE SHOP: Chic jewelry and timepiece boutique located in the heart of the Short North Arts
District with a distinctive European feel.
THE STORY: Alexanders Jewelers was founded nearly 20 years ago and was quickly recognized
as one of the premiere jewelry stores in Columbus, Ohio.

689 N. High St., Short North; 614-233-6666, alexanderscolumbus.com

Muhle Glashutte Watch
Teutonia II GMT, $3,080

Getana 5.7ct flexible wreath-
style diamond earrings, $8,299

Alexanders Jewelers
g e m s t o k n o w

5

Alex Khvalsky

1 We were listed as the “Face of
luxury Watches” in columbus

Monthly in 2016, 2017 and 2018.

2 We have one of the best
selections of men’s wedding

bands in the central ohio area.

3 our shop specializes in european
designers like Konstantino, Misani

and getana.

4 our stock includes high-end
estate jewelry pieces from chanel,

dior, louis vuitton, cartier, van cleef,
Bvlgari and more.

5 We are one of the largest
pre-owned luxury watch vendors in

the country.
Misani twisted leather bracelet

with 18k gold and silver, $1,157

special advertising section

Dental Practice/ 
Dentist Profiles
June Columbus monthly
spotlight your practice’s dental services, staff 
and specialty dental techniques. Profiles include 
a photograph and copy shot and edited by 
Columbus Monthly. 

newalbanyohio.org

COMMUNITY.
As partners in a master-planned community,

New Albany collaborates with our residents and

businesses to create a shared vision for the future

that brings people together to do more than just

live or work. It’s a friendly, inclusive community

that makes you feel at home, encourages a healthy,

active lifestyle, nurtures the creative spirit, invests

in lifelong learning, supports business and protects

the environment for future generations. It’s more

than a place, it’s a way of life.

W H E N P E O P L E C O M E T O G E T H E R ,
G R E AT T H I N G S H A P P E N .
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New Albany is a friendly place, built on
the strongest traditions of small-town
America, that embraces a strategic

approach to land use and a high quality of
life based on our founding pillars of life-long
learning, culture, health and the environ-
ment. That’s why 24/7 Wall Street recently
ranked us as one of the best places to live
in America.

Our New Albany-Plain Local School
District, rated in the top 3 percent of
all public schools in Ohio, is located

on one 200-acre campus surrounded by the
Swickard Woods wetlands preservation,
which intertwines our environmental and
educational commitments.

Our pedestrian-friendly Village Center,
the town’s centralized gathering spot,
includes restaurants, coffee houses,

boutique shops, a summer farmers market,
the library, the New Albany-Plain Local
school learning campus, Jeanne B. McCoy
Community Center for the Arts, Philip Heit
Center for Healthy New Albany and diverse
housing that includes luxury apartments
designed for millennials and empty-nesters.
Next year, Rose Run Park will open in the
heart of the Village Center, connecting

people to nature, each other and all that our
core has to offer.

In their own words, residents praise
New Albany as safe, beautiful, con-
venient and well-maintained with a

small-town feel, strong sense of community,
quality schools, friendly people and lots of
trails for walking and running.

We are an active community with
lots of land for recreational pursuits.
Counting Rocky Fork Metro Park,

nearly 20 percent of New Albany’s land use
is devoted to parkland and open space.
There are 45 miles of leisure trails, and
nearly every neighborhood is within 1/4 mile
of a park.

The New Albany International Busi-
ness Park is the largest master
planned commercial park in the

Midwest with four highway interchanges,
5,000 acres, 15,500 employees, nearly 11
million square feet of space and $4.5 billion
in private investment.

Innovate New Albany, our technology
incubator for start-ups, has lived up to
its name by continuously evolving the

services and resources it provides to entre-
preneurial enterprises. Innovate’s entrepre-
neurial TIGER Talks attract more than 1,500
people annually.

The New Albany Community Founda-
tion’s Jefferson Series is one of the best
lecture series in the United States.

New Albany plays host to some of
Central Ohio’s best events, including
Pelotonia, the Project Hero Honor

Ride Ohio cycling event on Memorial Day
benefitting our veterans, the A&F Challenge
at Abercrombie & Fitch’s corporate head-
quarters, the New Albany Walking Classic
(the largest walking race in America), and
the ThanksForGiving Thanksgiving Day run,
which boasts 3,000 participants and raises
more than $100,000 for local charities.

New Albany staff are committed to
a high level of professionalism and
customer service with an attention

to detail. When surveyed, 99 percent of res-
idents feel safe in New Albany, 96 percent
view New Albany as vibrant and attractive,
95 percent are satisfied with snow removal
and 90 percent are satisfied with manage-
ment of architectural standards.

New Albany Community connects us here in New Albany.

10
Things To

Know AbouT

our Town

1
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4
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Hometown Stories
July Columbus monthly
Each hometown plays an important role in why 
Central ohio receives national attention as a 
thriving region. this section features the top 10 
things to Know about your Community and a 
full-page ad adjacent the profile. 

Shop Talk 
nOveMber Columbus monthly
showcase your space, share your story and 
offer top holiday gift picks and products in our 
shop talk guide–a valuable resource during the 
holiday shopping season.

THE FACES OF MY HAIR HARMONY AT KENNETH’S

Kenneth’s Hair Salons & Day Spas
My Hair Harmony is where technology meets psychology. As the connection
between business and technology continues to evolve, client-based organizations
must find creative ways to utilize this connection to better serve their guests. If suc-
cessful, it can be the key that sets one apart from competitors.

Kenneth’s has developed an innovative and creative solution to a long-standing
issue. My Hair Harmony aims to bridge the gap between a guest and their stylist.
Through the My Hair Harmony website, guests complete a short quiz that includes
hair goals, hobbies and lifestyle preferences. The results match the guest to a stylist
who has similar interests and demographics in the hopes that building rapport hap-
pens more seamlessly.

With every guest that comes into our salons, we whole-heartedly know that we
can make a difference in their lives by establishing a bond with their stylist that in
turn leads to relationships and quality of service.

SpECiAl AdvErTiSing SECTiOn

11 Central Ohio locations
614-538-5800
kenneths.com
myhairharmony.com

From left: Chris Martin, Software
Architect; Tonya McDade, Administrative
Operations Manager; Jody Achatz,
Vice President; Kenneth Anders,
President; Megan Zimmerman, Artistic
Director; Christian Holcomb, Salon
Operations Director; Emily Harrison,
Education Director; Eric Clum, Software
Development Manager

SpECiAl AdvErTiSing SECTiOn

JULY 2019 Columbus monthly 7978 Columbus monthly JULY 2019

Faces of Columbus
april Columbus monthly
Faces of Columbus showcases some of the 
most interesting people in local business. Each 
profile will be industry specific, providing 
advertisers the opportunity to become the face 
of their field in Central ohio.

Exceptional Event Venues
april + SepteMber  
Columbus monthly
introduce our readers to your vibrant venues 
for their weddings, meetings or other special 
occasions. this section features the story of 
your facility and an ad adjacent to your profile. 

Giving Profiles
DeceMber GivinG
Present your mission, volunteer opportunities, 
fundraising events and giving opportunities 
during the giving season with a profile in our 
annual guide to philanthropy. 
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“Honey, remember how I was
dreading that conference today?
I could not have been more

wrong about it! When my boss told me it
was at COSI, I didn’t really think much of it—I
knew they had meeting rooms and all that, so
I figured I was in for another boring ballroom
presentation. Maybe a breakout or two with
some sandwiches on a tray. I figured it would
be tolerable at best … but I’ve never been so
pleased to be wrong.

“The conference started, like they always
do, with a presentation. Except this one was
in COSI’s Planetarium, and it was beautiful!
I’m talking custom light shows, the works.
COSI must have a really fantastic, creative
planning staff, because I know no one on
our team could have come up with ideas like
I saw today. I mean, I watched rats playing
basketball during the morning break! How
cool is that?

“We did team-building activities after
the furry sports break, which I usually don’t
enjoy, but here it was so different! It was all
about unleashing our creativity, and I even
programmed a robot to pick up a little box.
There I was, the woman who needed help
setting up her own voicemail, writing code.
And that was all before lunch!

“The food was delicious, too! We had
a full, barbecue buffet prepared by their
on-site executive chef. The brisket was to
die for, and I couldn’t get enough of the
cornbread, either. We ate in a room back
by the American Museum of Natural History
Dinosaur Gallery; it had the most gorgeous,
uninterrupted view of the Downtown skyline
and the Scioto River.

“After lunch, we headed to one of the
flex spaces for another presentation. The
audio-visual capabilities of that room were
so incredible—flawless, crystal-clear sound,
great video quality, uplighting, you name
it. Most of the time we only shell out for a
teensy projector and the worst excuse for
a sound system you’ve ever heard. I asked
Mike, in accounting, about how our office

cosi

333 W. Broad St., Columbus

614-228-2674

cosi.org

could afford all this. Turns out, that AV
equipment is all included in that space; it’s
unheard-of for a room that size.

“You know, you should talk to your boss
about having your Christmas party at COSI.
I checked online, and it looks like they can
accommodate parties as large as 6,500—your
office won’t be a problem at all. I also peeked
at their evening event menu, and it looks deli-
cious. You could do boozy root beer floats in
the Progress exhibit’s 1962 diner! And can
you imagine Bill riding the high-wire unicycle
above the whole company? Now there’s a
work party you won’t have to drag me to!”

ExcEptional EvEnt vEnuEs

special advertising section
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VADHI OHIO
FAMILY DENTAL
6023 E. Main St., Columbus
614-864-6000
614-866-1170 (Spanish-speaking line)
drvadhi.com

PRASHANTHI VADHI, D.D.S.

SPECIALTY: General and cosmetic
dentistry

PROFESSIONAL MEMBERSHIPS:

American Dental Association, Ameri-
can Academy of Facial Esthetics,
Columbus Dental Society, University
of the Pacific College of Physicians
and Surgeons Alumni Association

EDUCATION: Undergrad education
and initial training in India, University
of the Pacific (D.D.S.)

special advertising section

At the East Side office of Vadhi Ohio Family
Dental, you’re not a patient—you’re family.
From the front-office staff’s warm greeting
when you arrive to a full-service roster of
friendly, compassionate dentists, every experi-
ence at Dr. Prashanthi Vadhi’s practice is
meant to be a comfortable one.

“Dentists are one practitioner you don’t
want to change” when you find one you like,
Vadhi explains. The patients who travel from
Dayton, Cincinnati or even Florida for their
twice-annual exams often have family here,
she says, so they’re able to work their dental
check-ups into regular visits. “If they need any
treatments, we treat them the same day so
they don’t have to travel again,” she adds.

That’s thanks to the wide host of services
available in-office, including same-day CEREC
crowns, Invisalign, veneers, TMJ treatment,
gum surgery, Zoom! teeth whitening, implant
placement, implant-supported dentures and
partials, and even Botox and Juvederm.

Joining Vadhi on staff are general dentists
Penny Dietz and Jerry Urell, who also places
dental implants and performs sinus surgeries,
ridge splits and PRP—platelet-rich plasma—
procedures. PRP is a new advancement in
both the cosmetic and general medical fields;
it’s used to speed up healing time for injuries,
including dental implants.

“When I purchased Dr. Urell’s office in
2016 and combined our expertise, it was to
create an office where we can take care of
most, if not all, dental needs,” Vadhi explains.
“This keeps our patients in a familiar, trust-

ing place. We will take care of them as we
would want to be taken care of. There is
no, ‘Go to this specialist and then come
back to us.’”

Dietz echoes this sentiment of treating her
patients as she’d wish to be treated.

“I always try to do the right thing for
patients,” she says. “I’m very conservative
in my dentistry. I try to give them multiple
options, if they’re available, and I use my
humor to put them at ease.”

For Urell, making patients feel welcome
and at ease starts with basic conversation.

“I consider myself very personable,” he
says. “When I talk to patients, I ask them not
only about dental matters, but we talk about
all other subjects, too.” And when they have
specific requests or concerns about a proce-
dure, “we go the extra mile to accommodate
them,” Urell adds.

“I personally listen to them, and, whenever
possible, I do what the patients want. I also
educate them on all of their decisions,” to help
them make the best choice for their needs,
Vadhi says. “Options are always given.”

At the end of the day, Vadhi says, her
practice isn’t about promoting the latest and
greatest technologies—though they do offer
top-of-the-line services and equipment. “We
want our patients to come here knowing that
we are them; we will care for them in a man-
ner that we would want for ourselves,” she
explains. “We are here to deliver exceptional
family dentistry, from doctors and staff that
understand and care about them.”

VADHI OHIO FAMILY DENTAL
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Experiences
DINING EVENTS
Columbus Monthly has been covering the city’s ever-
changing dining scene for more than 40 years and now we 
host two of the year’s can’t miss culinary events.

Connect with a crowd that loves to be the first to discover 
new brands and eagerly shares their dining finds with friends 
and networks. these are people who spend to be cutting 
edge and are early-adopters of emerging experiences. Plus, 
they flock to restaurants. about 54 percent of Columbus 
Monthly readers dine out one to three times a week. 

Columbus Monthly’s Best New Restaurants
heading into its fourth year, this event honors the past year’s 
best new Restaurants at le méridien Columbus, the Joseph. 
Guests enjoy impressive offerings served by the city’s best 
new Restaurants, along with drinks and live entertainment. 
it’s an opportunity to experience the city’s most exciting 
arrivals, from emerging cuisines to innovative takes on familiar 
classics—all in one venue. sponsorships are available.
issue: Columbus Monthly February 2020
event: march 2020 (tentative)

Columbus Monthly’s Best Restaurants Dinner
in its third year, Columbus Monthly magazine’s best 
Restaurants Event is a one-night-only dining experience 
created by the city’s most celebrated chefs. this unique 
culinary collaboration features a one-of-a-kind, multi-course 
meal complete with thoughtfully selected wine pairings. 
Guests also enjoy a welcome reception and hors d’oeuvres. 
sponsorships are available.
issue: Restaurant Guide october 2020
event: october 2020 (tentative)

Top Doctors Celebration
Columbus Monthly magazine celebrates the annual 
top doctors list, published in the august issue, with a 
celebration. For the physicians named best in their fields, 
this cocktail reception features wine, hors d’oeuvres, live 
music and more. sponsorships are available.
issue: Columbus Monthly august 2020
event: august 2020 (tentative)
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JAnuARy 
ad close: november 22 
ad Materials Due: december 2
•	  Columbus Monthly health magazine* (packages 

top doctors, top dentists and other health & 
wellness resources) (Ad Close: Nov. 15)

•	 super lawyers 2020
•	  Vacations & Getaways (formatted  

advertising section)

FEBRuARy 
ad close: december 20  
ad Materials Due: december 30
•	 best new Restaurants
•	  best driving Vacations* (Ad Close: Dec. 13)
•	 Guide to Private schools – K–12
•	  Valentine’s day Guide (formatted  

advertising section)

MARCH 
ad close: January 17 
ad Materials Due: January 27
•	  home & Garden – spring/summer *(Ad Close: 

Jan. 10)
•	 health matters: surviving Cancer
•	  Guide to Cosmetic Procedures and treatments 
•	  City Guide with CVb section (Visit us)** 

(Ad Close: Jan. 31)

APRil
ad close: February 21 
ad Materials Due: march 2
•	 spring Fashion
•	 FaCEs of Columbus
•	 Exceptional Event Venues – spring/summer
•	  health matters: men’s health & Cardiac Care
•	  Vacations & Getaways (formatted  

advertising section)

MAy
ad close: march 20 
ad Materials Due: march 30
•	 tastemakers in the dining scene
•	  suburban section: Grandview (Ad Close: Mar. 13)
•	 susan G. Komen Race for the Cure
•	 advanced degree Guide
•	  mother’s day Guide (formatted advertising section)

JunE
ad close: april 24 
ad Materials Due: may 4
•	 Real Estate
•	 summer Entertainment Guide
•	 top dentists 2020
•	  health matters: Women’s health & Cosmetic Guide
•	 Five star Real Estate Program 
•	  Columbus Weddings – Fall/Winter 2020  

(Ad Close: April 10) 

July
ad close: may 22 
ad Materials Due: June 1
•	 best of Columbus
•	 hometown story (community profiles)
•	  Vacations & Getaways (formatted advertising section)

AuGuST
ad close: June 19 
ad Materials Due: June 29
•	 top doctors 2020
•	 Wealth management
•	 Colleges & universities – Profiles

SEPTEMBER
ad close: July 24 
ad Materials Due: august 3
•	 Fall Fashion
•	 Fall arts Guide
•	  home & Garden – Fall/Winter* (Ad Close: Jul. 17)
•	 Exceptional Event Venues – Fall/Winter
•	  health matters: health trends & technology
•	 autumn Weekend Escapes

OCTOBER
ad close: august 21 
ad Materials Due: august 31
•	  Restaurant Guide: featuring best Restaurants of 

2020** (Ad Close: Aug. 14) 
•	 health matters: beating breast Cancer
•	 Elder Care/senior living 
•	  Vacations & Getaways (formatted  

advertising section)
•	 Five star Wealth management Program

nOVEMBER
ad close: september 18 
ad Materials Due: september 28
•	  suburban section: Powell (Ad Close: Sept. 11)
•	 shop talk
•	  holiday Gift Guide (formatted advertising section)

DECEMBER 
ad close: october 23 
ad Materials Due: novermber 2
•	  Giving 2021, Philanthropy* – Published by  

editors of Columbus Monthly & Columbus CEO  
(Ad Close: Oct. 16)

•	  holiday Gift Guide (formatted advertising section) 
•	  Columbus Weddings – spring/summer 2021  

(Ad Close: Oct. 2)

JAnuARy 2021 
ad close: november 20 
ad Materials Due: november 30
•	  Columbus Monthly health magazine* (packages 

top doctors, top dentists and other health & 
wellness resources) (Ad Close: Nov. 13)

•	 super lawyers 2021
•	  Vacations & Getaways (formatted  

advertising section)

 adVERtisinG sECtions  assoCiatEd PubliCation

Calendar is subject to change.  For advertising deadline 
information, please consult your account Executive. 
* Polybagged with the magazine.
** Premium Edition: issue inserted in The Columbus Dispatch

 sPECial suPPlEmEnt EditioRial FEatuREs

2020 Calendar & Deadlines
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READER PROFILE
Columbus Monthly readers are affluent, educated professionals who 
care about their community and enjoy the finer things in life. Columbus 
Monthly readers have the interest and income to take advantage of 
all that Columbus has to offer. no other local publication reaches the 
concentration of upscale readers that Columbus Monthly delivers.

Age2 
25–34 5%
35–44 22%
45–54 25%
55+ 46%

60%
40%

Female
Male

average 
54 years

married/
Partnered single

Widowed, 
separated or 

divorced

68% 
18%

14%

Marital status2

Gender1

Demographics

WEALTH2 

income
annual income of $100,000+

annual income of $200,000+

average household income

average household net worth

60%
23%

$201,042
$1,290,000

in the past 12 months Columbus Monthly readers 
spent more than $240 Million on 
home improvements.

83% of readers own a residence

Home Value

Sources: 1, Nielsen Scarborough Research Columbus OH 2018 R2. DMA. Avg; 2, Circulation Verification Council (CVC) Subscriber /Reader Profile Survey

24%
38%
38%

under $250,000

$250,000–500,000

$500,000+

$350,000average home value

Education2

some college

Postgraduate 
study or degree

College graduate

20% 
34%

24% 

WHY COLUMBUS MONTHLY?
no other monthly publication reaches the Central ohio market quite like Columbus Monthly. 

Columbus Monthly’s circulation strategy delivers to the most affluent, educated households in the market. the beautifully designed and 
award-winning magazine helps readers understand and navigate our ever-changing metro area better than any other publication. 

the audited readership is 100 percent verified by Circulation Verification Council, an independent, third-party auditor. Columbus 
Monthly also benefits from its affiliation with the City & Regional magazine association—the only local publication that is a member of 
the national organization. 

our paid readership means that Columbus Monthly subscribers are active and intentional. they read, engage and keep the magazine 
every month. in fact, 69% of subscribers hold on to Columbus Monthly for one month or longer—that’s coffee table status. and they 
spend more than 40 minutes with the publication each month—this means that a single advertising message will most likely be viewed 
more than once. 

Published monthly since 1975 (more than 500 issues under our belt), our consistency has yielded a loyal, paid audience.
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66%  
of readers say they consider advertisers in Columbus Monthly 
to be of a higher quality than advertisers in other media.

interests1

Reader Habits2

Demographics
READER TRENDS

average number of readers per copy

average time spent with each issue

Read three out of four issues

Keeps magazine more than a month

2.5
40 minutes

70%
34%

59%home improvement

63%gardening

66%lawn care

70%grilling/Outdoor cooking

at
 h

O
M

e

33%Movie theater

78%Sporting event

40%live theater

56%Music concert

38%visit Museum

46%volunteer work

O
n

 t
h

e 
tO

w
n

29%Jogging

16%yoga

36%Swimming

36%cycling

18%golf

Fi
tn

eS
S

Plan to Purchase in the 
next 12 Months2

Dining/entertainment 80%

65%Medical/physicians

63%vacations/travel

68%Furniture/home Furnishings

59%Men’s apparel

74%women’s apparel

auto accessories 35%

45%tax advisor/Service

32%home improvements/Supplies

36%Financial planner

33%automobile

39%health club/exercise class

Florist/gift Shops 38%

20%computer

24%tvs/electronics

20%education/classes

27%Jewelry

39%lawn care Services

18%carpet/Flooring

tr
av

el
/e

n
t.

re
ta

il
h

O
M

e
au

tO
w

el
ln

eS
S

Se
rv

ic
e

Sources: 1, Nielsen Scarborough Research Columbus OH 2018 R2. DMA. Avg; 2, Circulation Verification Council (CVC) Subscriber/Reader Profile Survey

70%  
of Columbus Monthly subscribers frequently purchase 
products or services from ads seen in the magazine.
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the resources of dispatch media Group + thrivehive provide Columbus Monthly’s 
clients with leading digital solutions to connect with customers. We are a one-stop 
shop.  We have all you need for a successful online campaign. all elements of a digital 
marketing campaign can be planned, managed and executed by dmG + thrivehive’s 
client services team providing turnkey digital outreach solutions with a reach of 1.7 
million Columbus adults every month. 

menu of some of our digital products:
•	 display ads on more than 10 websites including dispatch.com, thisWeeknews.

com, Columbusmonthly.com, ColumbusCEo.com, Columbusalive.com, 
ColumbusParent.com, buckeyeXtra.com, dmgrewards.nextbee.com, adEnhance, 
advertiseColumbus.com (b2b site) and more. our websites cater to interests of 
varying audiences and we can pinpoint your target!

•	 8+ mobile sites & apps including dispatch.com, dispatch app, dispatch 
Politics app, buckeyeXtra.com, thisWeeknews.com, Columbusmonthly.com, 
Columbusalive.com, ColumbusParent.com

•	 6+ podcasts including buckeye Forum, From the newsroom, buckeyeXtra, 
buckeyeXtra Raw, Cannon Fodder, Cheap seats, soccer speakeasy

•	 sEo & sEm
•	 Email marketing
•	 Video pre-roll
•	 social media marketing
•	 ad network extension
•	 desktop and mobile display ads
•	 Web design
•	 Content marketing
•	 Retargeting
•	 database analysis
•	 mobile web development
•	 Google analytics and site audits

Newsletter Advertising

Every Wednesday Columbus Monthly’s targeted newsletter delivers information 
directly to the inboxes of engaged readers with top stories and timely content from 
restaurants and fashion, to events and issues of the day. 

Dimensions: 300 x 250

Combine print ads with a digital component at an affordable rate. Contact your 
account executive for rates and further details. 

Dispatch Media group + thrivehive provides everything you need to market 
your business online.

11-20-19

2020 Digital Opportunities
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Publication dates and deadlines
1. Columbus Monthly is published and 

delivered in the month preceding the 
cover date. Check with your account 
Executive for the publication schedule.

2. Closing date for space reservations is 
generally six weeks prior to cover date. 
Check with your account executive for 
closing dates.

3. the deadline for ads needing 
production is five working days prior to 
the advertising space deadline. 

Credit, billing and commissions
1. Payment must accompany all copy 

unless credit has been established 
with the Credit department. Contract 
and credit applications should be 
submitted 10 days prior to ad run 
date. Credit limits are set on an 
individual basis, with credit extended 
to established businesses with a signed 
contract. invoices are rendered on 
date of publication. Payments are due 
net 30 days from invoice date. any 
discrepancies in advertising invoices 
or printing errors must be questioned 
within 30 days of publication.

2 Recognized advertising agencies will 
be paid 15% commission. no agency 
commission is allowed if full payment is 
not received within 60 days of invoice 
date. Columbus Monthly reserves the 
right to seek payment directly from 
the client in cases in which the agency 
representing that client fails to pay. 
agencies must provide finished digital 
ads to qualify for agency commission.

3. advertising agencies forwarding orders 
to the publisher that contain incorrect 
rates or conditions are hereby advised 
that the advertising called for will be 
inserted and charged at the regular 
schedule of rates and conditions in force 
at the time.

4. no allowance will be made for errors 
that do not materially affect the value of 
the ad. Columbus Monthly’s liability for 
an error shall not exceed the cost of the 
space occupied by the error.

Mechanical information
1. Printing method, stock and ink rotation. 

the magazine text is printed web offset 
on 45# web offset enamel. Covers are 
printed web offset on 80# coated stock. 
ink rotation is CmyK. maximum ink 
density is 300%. 

2. acceptable advertising materials. 
ads should be supplied as a 300dpi, 
CmyK PdF, EPs or tiF with all fonts 
embedded. 

3. Publisher reserves the right to reject 
materials of inferior quality or to alter 
incorrectly sized ads to conform to 
correct advertising format; incorrectly 
sized ads will not be floated. 

4. Quality of reproduction. advertisements 
will be reproduced as accurately as 
possible within the limitations of the 
printing process, imposition and paper 
stock used. 

5. bleed ads. Full page ads that go to 
the edge of the page must have a 
minimum .125” bleed beyond the trim 
on all four sides. Keep each page’s text, 
logo and important imagery to the 
centered 7” x 9.5” live area.

6. disposition of materials. digital ad files 
will be kept for one year or returned upon 
request. archiving digital files for future 
use is the responsibility of the client.

Copy acceptance
Columbus Monthly reserves the right 
to reject or cancel advertising which 
the publisher deems unacceptable, 
either because of objectionable 
material or artwork of inferior quality. 
all advertisements are accepted and 
published by the publisher upon the 
representation that the agency and/
or advertiser is authorized to publish 
the entire contents and subject matter 
thereof. in consideration of the publisher’s 
acceptance of such advertisements 
for publication, the agency and/or the 
advertiser assumes liability for any claim 
based upon the contents or subject 
matter of such advertisements, including, 
without limitation, claims or suits for libel, 
violation of right of privacy, plagiarism and 
copyright infringement. advertisements 
that in the opinion of the publisher 
resemble editorial will carry the word 
“advertisement” at the top of the ad.

Contract rates
1. to earn a frequency discount, 

advertisers must place ads in at least 
the specified number of issues (3, 6 or 
12) within a 12-month period, beginning 
with the first insertion.

2. Frequency discounts are based 
on the number of issues in which 
advertisements are run within a contract 
year. multiple insertions in a single issue 
count as one insertion.

3. advertisers may vary sizes within a 
frequency contract. 

4. Rate change subject to two months’ 
advance notice from publisher. Contract 
advertisers are given rate protection for 
90 days.

5. Classified rate information is available 
by calling (614) 888-8888.

6. Center spread (4-color or black & 
white): add 20% of space rate.

7. bleed: no charge. available only on full 
pages and spreads.

8. special position: subject to availability. 
add 10% of space rate.

9. special rates for consecutive pages and 
supplied inserts: information on request.

Cancellations
1. Cancellations are not accepted  

after the ad closing date. advertising 
canceled after the space deadline  
will be billed at 100%.

2. Cancellations on covers are not 
accepted after the first of the month 
two months preceding the cover date.

3. Cancellation of or failure to place the 
required number of ads will result in 
short rating, with the advertiser charged 
the difference in rate between the actual 
number of insertions and the number 
agreed upon in the contract. For 
example, if the client runs only 4 ads on 
a 6-time contract, the rate would revert 
to a 3-time rate. no rebates.

General Advertising Information
Terms and Conditions


