
                       (n.) a range or 
sphere of influence, with the goal 
of achieving communication and 
effe�ing positive interaction.
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Pittsburgh Magazine continues to expand its reach, as 
measured by our annual audit.*

Most importantly, our Total Estimated Gross Contacts, 
which combines all our branded services,

are up 18% (to 665,268).

Average monthly website unique users: up 29%. 

Average newsletter subscribers: up 14% (to 46,562).

Total digital contacts: up 22% (to 563,054).
These are big numbers. In fact, if you look at the population

of Greater Pittsburgh (2.35 million), a single
Pittsburgh Magazine ad could potentially reach

1 out of every 4 people in the region. 
The hundreds of thousands of people who make up our 

audience appreciate the quality of the content we provide.
In turn, we offer this audience to marketers that recognize 

quality. This year, we also offer an array of new tactics to make 
meaningful and measurable connections to them.

Betsy Benson, Publisher

*Unless otherwise noted, all data is from Circulation Verification Council Audit Report, Jan. 1-Dec. 31, 2023.
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665 268 Readership/Total estimated 

gross contacts for our 
combined branded services



63%
Female

37%
Male

44%
of our readers make 
$150,000 or more, 

compared to 8% of the 
total market

25–54
Largest median 

age group

$181279
Average 

household income

our 

re
aders



4•9
Average number of 
readers per edition

78%
of our readers are college 
grads, compared to 31% 

of the overall market

64%
of our readers keep 

Pittsburgh Magazine 
for one month or more



230 454  total

Social Channel Followers

 12•9%
  
increase from 2023

 48 520    74 323    79 237

 7 569    7 385    91
Data current as of Sept. 30, 2024



563054
Total digital contacts

310838
Average website unique users

47382*
Digital edition page views

20860
Average print circulation

733310
Average website page views

102214
Estimated edition readership

38639*
Unique digital edition users

46562
Email opt-in database

*These averages represent an annual average for the entire audit period. For the first six months of the year Universal 
Analytics were used and the Unique Digital Edition Users average was 68,997. In July there was a conversion to GA4 
analytics and the Unique Digital Edition Users average was 2,209 for the second half of the year. Digital Edition Page Views 
averaged 82,817 for January through June. After the GA4 conversion Digital Edition Page Views averaged 4,861.



buying power.

DINING & ENTERTAINMENT

IN THE NEXT 12 MONTHS, OUR READERS PLAN TO MAKE PURCHASES IN THE FOLLOWING AREAS:

FURNITURE & HOME FURNISHINGS

VACATIONS & TRAVEL

LAWN & GARDEN SUPPLIES

MEDICAL SUPPLIES & SERVICES

HOME IMPROVEMENT & SUPPLIES

HEALTH CLUB & EXERCISE CLASSES

COMPUTERS, TABLETS & LAPTOPS

VETERINARY CARE

CLEANING SERVICES (CARPET, 
AIR DUCT, HOME)
LAWN CARE SERVICE 
(MAINTENANCE, LANDSCAPING)

PHARMACIST/PRESCRIPTION SERVICES

JEWELRY

PET SUPPLIES

REAL 
ESTATE*

*PLAN TO SELL OR PURCHASE WITHIN NEXT 12 MONTHS

87%

59%

57%

38%

44%

39%

34%

31%

31%

30%

32%

42%

31%

32%

9%

73%
readers who frequently 

purchase products or services 
from ads seen in 

Pittsburgh Magazine



MONDAYS:  Tips, trends & resources to help you feel & live better.

44 961  recipients       43%  open rate       1•7%  click rate

P I T T S B U R G H  M A G A Z I N E

newsletters

44
WHAT’S WHAT’S WHA UP, WHAT’S WHAT’S WHA OPEN & WHAT’S WHAT’S WHA WORTH

TALKING ABOUT ... FROM PITTSBURGH MAGAZINE

1122 DAILY:  What’s up, what’s open & what’s worth talking about.

51 017  recipients       44%  open rate       3.8%  click rate

WHO’S COOKING & WHERE TO FIND

THE TASTIEST TIDBITS IN TOWN

THURSDAYS:  Who’s cooking & where to find the tastiest tidbits in town.

33 172  recipients       39%  open rate       3•5%  click rate

WE LOVE LOCAL DESIGN

TUESDAYS:  We love local design.

29 874  recipients       38%  open rate       3•7%  click rate

WEDNESDAYS:  For Pittsburghers seeking new adventures.

44 039  recipients       44%  open rate       2•3%  click rate

SATURDAYS:  Making your hometown celebration special.

27 391  recipients       46%  open rate       2%  click rate

6
newsletters

230 454total subscribers

42•2%
average open rate

 I consider the newsletters 
timely, trendy, positive 

and fun to read. 

 I often share them with 
others due to the enjoyable 
and interesting content. 

Survey
responses from

readers

Data current as of Sept. 30, 2024



We connect you with Pittsburgh better than anyone else.
And we do the heavy lifting.

Pittsburgh Magazine is the leading magazine in the region with tens of thousands of paid subscribers,
brand fans and dedicated readers. Our suite of Digital Media Services provides premium 

access to that proprietary audience so that your message reaches the right person 
at the right time on all their devices. We offer tracking 

and reporting, ongoing service and support and 
proactive campaign optimization.

addressable
geofencing

website
targeting

newsletter
audience 

retargeting

event
targeting
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FOX CHAPEL ADVANCED  
DENTAL CAREADVANCED DENTISTRYFox Chapel Advanced Dental Care, led by Dr. Kevin 

Pawlowicz, brings the most cutting edge and progressive 

dental care in the world to Pittsburgh. He built his world 
class, technology-based practice around the most advanced 

technology, materials and techniques available, allowing 

patients to receive benefits of comfort and convenience while 

ensuring the best possible care. From the moment you step into our office your health is our 

priority. With our CariVu Radiation-free “x-rays” and VelScope 

oral cancer screening system, our carefully selected hygiene 

team will take care of you. We offer dental implants with a minimally invasive guided 

procedure (think laparoscopic), allowing shorter healing 

time and earlier restoration — many times in weeks instead of 

months. 
You can also receive an implant-supported denture, one 

of our same-day crowns from our in-house laboratory, which 

allows you to have a root canal and permanent tooth all in the 

same day. 
Or, if you desire a new custom smile, Fox Chapel Advanced 

Dental Care can fulfill all of your cosmetic and dental needs. 

Other services we provide include Zoom! Whitening, Six 

Month Smiles Orthodontics and FastBraces, Ultrasonicdental 

cleanings and sedation dentistry. Visit Fox Chapel Advanced Dental Care if you want to see 

what Modern Advanced Dental Care can do for you! 1347 Freeport Road Pittsburgh, PA 15238412/781-3030
foxchapeldentistry.com foxchapeldentalcare@gmail.com

PICTURED: DR. KEVIN PAWLOWICZ
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Tell your story. Your way.

Showcase your expertise, cause or call to action to a well-educated audience that 
cares about excellence. Our branded content options are executed in an editorial 

style, and many include a professional portrait from an award-winning photographer.

Made in Pittsburgh       Thought Leaders       Ask the Expert       Women in Law

Stories of Hope       Medical Profiles       Women & Business Awards 

P I T T S B U R G H  M A G A Z I N E

branded content

FOX CHAPEL ADVANCED 
DENTAL CAREADVANCED DENTISTRYFox Chapel Advanced Dental Care, led by Dr. Kevin 

Pawlowicz, brings the most cutting edge and progressive 

dental care in the world to Pittsburgh. He built his world 
class, technology-based practice around the most advanced 

technology, materials and techniques available, allowing 

patients to receive benefits of comfort and convenience while 

ensuring the best possible care. From the moment you step into our office your health is our 

priority. With our CariVu Radiation-free “x-rays” and VelScope 

oral cancer screening system, our carefully selected hygiene 

team will take care of you. We offer dental implants with a minimally invasive guided 

procedure (think laparoscopic), allowing shorter healing 
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THE CHILDREN’S INSTITUTE OF PITTSBURGH

THE CHILDREN’S INSTITUTE OF PITTSBURGH HAS BEEN SERVING AMAZING KIDS AND FAMILIES SINCE 1902. WE SEEK TO BE LIFELONG PARTNERS TO INDIVIDUALS WITH A DISABILITY AND THEIR FAMILIES.

PGH
M A D E  I N

K
indergartener Luci Burke was recognized as her classroom’s Student 

of the Month this spring. The award 
brought tears to her grandmother’s 
eyes. “I was really emotional about 
that,” describes Keni Jefferson, who 
has raised Luci since she was seven 
months old. “After a very difficult start to the school year, with days where Luci was sent home because 

of her inappropriate behavior, it 
meant so much to see her grow and progress into this 

accomplishment.”
Luci was diagnosed with an adjustment disorder 

and developmental delays due to the trauma of infant 

neglect before she was in Keni’s care. Now, Luci received 

behavioral health services through The Children’s 
Institute. Through evidence-based and trauma-
informed talk therapy, Luci is learning new coping skills 

and emotion regulation strategies to strengthen her 

self-esteem and social skills. Speech-language therapy 

gives Luci the tools to better understand language and 

how to communicate with the world around her.At home, Keni reinforces lessons learned and 
organizes their life together with familiar routines. Keni 

and Luci are closely bonded, and Luci is learning how 

to express her wants and needs in healthy ways. When 

she is frustrated, she can regulate her emotions and 

remember to use her words: “Can you help me?” The 

colored behavior chart at school, which showed mostly 

red dots (difficult days) in the early months of the school 

year, now displays long lines of green dots (good days).
“The Children’s Institute has been there for us 

during our best and worst times,” Keni explains. “Luci’s 

therapists are patient, gentle, and compassionate, and 

they are so skilled at bringing out the best in her. I see 

the steady growth and progress in Luci, and I trust The 

Children’s Institute will continue to help her thrive.”

Amazing stories happen every day at The Children’s 

Institute. Services for families range from birth through 

age 21, including early intervention services for infants 

and toddlers through an affiliation with The Early Learn-

ing Institute (teli), as well as family support services; 

physical health services such as physical, occupational, 

and speech therapy; autism services; and educational 

services through The Day School. Most often, kids re-

ceive multiple therapies at The Children’s Institute and 

the interdisciplinary team provides a collaborative ap-

proach to care planning to wrap a child and their family 

in holistic care.
The Children’s Institute’s mission is To Heal. To 

Teach. To Empower. To Amaze. See how you can be a 

part of amazing at AmazingKids.org.10.23_67x72_MadeInPgh_SAS_v2.indd   70

9/5/23   2:36 PM
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ntoinette Blair is the Head of HR and Compliance at GBU Financial Life. She has 

20 years of experience as a legal and compliance professional. She is called to 

the Bar in the UK and the Bahamas and has earned a LLM (insurance law) from 

Western Michigan University.Antoinette started her career as a criminal prosecutor at the Attorney General’s 

Office in Nassau, Bahamas. She then transitioned to the financial services industry. Her 

experiences in financial services ignited her passion for helping organizations navigate 

experiences in financial services ignited her passion for helping organizations navigate 

the regulatory challenges faced within the industry. This opened the door for her to 

serve in several leadership roles locally and internationally where she has successfully 

led organizations through regulatory examinations.

As a leader, Antoinette is passionate about developing and empowering peo

ple. She is committed and dedicated to driving positive change. Antoinette seeks 

opportunities to share her knowledge on regulatory matters and has participated 

in several panel discussions to facilitate this endeavor.
Antoinette’s goal is to continue to serve as a leader in the legal/

compliance profession and to mentor others who seek to embark on a 

Kristen Del Sole Co-Partner-in-ChargePORTER WRIGHT MORRIS & ARTHUR, LLP  |  PORTERWRIGHT.COM
Antoinette Blair Head of HR and ComplianceGBU LIFE  |  GBU.ORG

As a leader, Antoinette is passionate about 
developing and empowering people. 
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serve in several leadership roles locally and internationally where she has successfully 

As a leader, Antoinette is passionate about developing and empowering peo-

ple. She is committed and dedicated to driving positive change. Antoinette seeks 

opportunities to share her knowledge on regulatory matters and has participated 

in several panel discussions to facilitate this endeavor.
Antoinette’s goal is to continue to serve as a leader in the legal/

compliance profession and to mentor others who seek to embark on a 

As a leader, Antoinette is passionate about 
developing and empowering people. 

PITTSBURGHMAGAZINE.COM  69

11.23_67x74_WomenInLaw_SAS.indd   69

10/4/23   10:01 AM

AAA ntoinette Blair is the Head of HR and Compliance at GBU Financial Life. She has 

20 years of experience as a legal and compliance professional. She is called to 

the Bar in the UK and the Bahamas and has earned a LLM (insurance law) from 

Western Michigan University.Antoinette started her career as a criminal prosecutor at the Attorney General’s 
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serve in several leadership roles locally and internationally where she has successfully 

led organizations through regulatory examinations.

As a leader, Antoinette is passionate about developing and empowering peo

ple. She is committed and dedicated to driving positive change. Antoinette seeks 

opportunities to share her knowledge on regulatory matters and has participated 

in several panel discussions to facilitate this endeavor.
Antoinette’s goal is to continue to serve as a leader in the legal/

compliance profession and to mentor others who seek to embark on a 
similar career path. 

Antoinette Blair 
Antoinette Blair Head of HR and ComplianceGBU LIFE  |  GBU.ORG

As a leader, Antoinette is passionate about 
developing and empowering people. 
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need. It took eight years and some incredible partnerships to get to this point, and we were grateful to break ground in May. Donations of land from UPMC, University of Pittsburgh, 
and nearby Dialysis Clinic, Inc., made the project possible. More than $28 million has been raised for the project, including $15 million in state 

and federal low-income housing tax credits. 
A critical partnership with the Housing Authority of the City of Pittsburgh provided capital and housing vouchers that will make 35 units more affordable. Additionally, Huntington National Bank purchased tax credits to support the development.

Once built, Mosaic Apartments will represent our 33rd supportive or affordable housing community in western Pennsylvania. All residents must be 62 or older, and income restrictions apply. This project is in partnership with Affirmative Investments, a Boston-based housing 
developer.

I am grateful that our Network’s Board of Directors and so many donors, funders, and supporters have embraced this initiative. We look forward to the grand opening in 2025.

PITTSBURGHTHOUGHT LEADERSInsights from our region’s top visionaries

RESPECT AND DIGNITY.

T
hese words have guided our service to older adults throughout our 96-year history. 

They are also why we recently broke ground on an affordable housing apartment building in Oakland that will be friendly to LGBTQ+ seniors.The new “Mosaic Apartments” are 
under construction at the site near the 
corner of Forbes and Craft avenues. They are scheduled to open in fall 2025, and will be the first of their kind 

in western Pennsylvania and second in our state.
It is consistent with our mission to serve underserved seniors, and it will be an honor to serve this special population of older adults who have been deeply discriminated against over the years. 

We first learned about the need for housing for LGBTQ+ seniors eight 
years ago through our relationship with the Persad Center, a Pittsburgh non-profit that serves the LGBTQ community. Nearly half of older same-sex couples have experienced housing discrimination, and more than a third worry about having to hide their identity to access senior housing (statistics courtesy of SAGE).

Like so many other times in our Network’s history, we responded to the 

Jim Pieffer grew up in Pittsburgh’s South Side and serves as President & CEO of Presbyterian SeniorCare Network, western Pennsylvania’s largest aging services provider. He has been with the Network since 1985. Learn more at  www.SrCare.org.

Why we are building an LGBTQ+ friendly affordable 
senior housing community in Oakland

ABOVE: Partners celebrate the groundbreaking on May 23, 2024. 

BELOW: Architect’s rendering of Mosaic 
Apartments (courtesy of Rothschild Doyno Collaborative). 

07.24_012_ThoughtLeaders_fp.indd   1
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JAN/FEB Pittsburgher of the Year + Best New Restaurants 
+ HOME: 2025 Design Trends + Weddings: The Glam Issue 

Sponsored: HOME • Pittsburgher of the Year Congratulations • Weddings • Women & Business Awards • Be Well

MAR/APR The Comedy Issue + Tops of Downtown Buildings 
Sponsored: College Guide • Summer Camp • AHA • Earth Day • Women Owned & Operated

HOME Best of Design Awards 
(Mails with March/April issue)

MAY The Wellness Issue + Top Doctors + Lake Erie Wine Country Trail 
Sponsored: Higher Education Guide • Medical Profiles • Salute to Nurses 

•  Wine Destinations • Women & Business Awards

JUN Best Restaurants + Oakmont Country Club History 
+ HOME: The Outdoors Issue 

Sponsored: Guide to Senior Living • Super Lawyers • Summer Travel & Events • Brewery Destinations • Golf Guide

JUL Best of the ’Burgh + A Day in the Life of the Strip District 
Sponsored: Education Guide • Made in Pittsburgh • 5-Star Wealth Management 

• Prominent Grads • ’Best of the Burgh • Women & Business Awards

AUG Visitors Guide: Hidden Gems + Top Dentists 
Sponsored: Women in Law • Real Estate Profile • Real Estate Q&A 

 • Top Places to Work • Brewery Destinations • Visitors Guide

SEP A Look at the New Airport Terminal + Colleges & Universities + Weddings 
Sponsored: College Guide • Fall Travel & Events • Women & Business Awards • Wine Destinations

OCT/NOV Made in Pittsburgh + 40 Under 40 
+ HOME: The Renovations Issue 

Sponsored: 40 Under 40 • HOME • Higher Education Guide • Breast Cancer Awareness 
• Holiday Shopping Guide

GIVE Nonprofits, donors, foundations and initiatives to support 
the community + Volunteer Directory (Mails with October/November issue)

DEC Innovations in Beauty Treatments + Life After Local TV News 
Sponsored: FACES • Holiday Gifting • Winter Travel & Events • Spotlight on Nurses
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JAN Pittsburgher of the Year  2024 attendance: 114
Since 1986, this award has been given to an individual, group or organization whose 
accomplishments have significantly and positively impacted the Pittsburgh region.

FEB MAY JUL SEP   Women & Business Awards  2024 attendance: 100+

Profiles of four successful women in the magazine and at a networking reception.

MAR Best of Design  2024 attendance: 100+

Winners' reception for our annual HOME magazine contest. 

MAY Best Restaurants Party  2024 attendance: 1000+

The party will feature dozens of dishes from top local restaurants highlighted in 
the 2025 Best Restaurants list. In addition to the food sampling, the party will also 
showcase 100+ premium wines and spirits. 

JUL Best of the ’Burgh Winners Reception  2024 attendance: 100+

A celebration of brands, businesses and personalities that make Pittsburgh special.

FALL 40 Under 40  2024 attendance: 300+

Winners are celebrated in the November issue and at a cocktail reception.

DEC Give Big Pittsburgh  participating nonprofits: 492
Our Day of Giving platform, which has raised more than $18 million since 2017.

TBA Fall Wine & Spirits Festival  2024 attendance: 1100+

Featuring hundreds of cocktail and wine tastings as well as interactive spirits lounges, 
a DJ and an on-site Fine Wine & Good Spirits store.

2026 Ultimate House  attendance: 1000+

EVENTS

Pittsburgh Magazine creates exceptional 
events for audiences that no one else can 
assemble — like the Wine & Spirits Festival.
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NEWSLETTER ADS
Primary 1st position

✓ 728 x 90 leaderboard
✓ 750 x 500 image 
✓ 35 words of copy
✓ URL links

Sponsored 2nd & 3rd position

✓ 750 x 500 image 
✓ 35 words of copy
✓ URL links

DEDICATED EMAILS
✓ Image must be 750 x 500, 

landscape orientation
✓ 75-100 words of copy 

✓ URL links

WEB ADS 
Channel sponsorship & run-of-site

✓ 728 x 90 leaderboard 
✓ 970 x 250 enhanced leaderboard 
✓ 300 x 250 medium rectangle 
✓ 320 x 50 mobile leaderboard 
✓ URL links

SPONSORED CONTENT ARTICLES
✓ 250-400 words of copy 
✓ 3-4 images, 1000 x 666 landscape orientation 
✓ URL links



FULL PAGE
BLEED: 8.5”x11.125”
TRIM: 8.25”x10.875”
LIVE: 7.5”x10.125”

1/2 ISLAND
4.75”x7.1875”

1/6 HORIZONTAL
4.75”x2.3125”

2/3 VERTICAL
4.75”x9.625”

1/3 VERTICAL
2.25”x9.625”

1/4 VERTICAL
3.5”x4.75”

1/2 HORIZONTAL
7”x4.75”

1/3 SQUARE
4.75”x4.75”

Spread 
Spread must be set up on 2 
consecutive 8.25” x 10.875” pages. 
Artwork can be created as one 
16.5” x 10.875” trim size (16.75” 
x 11.25” with bleed) or 2 adjacent 
8.25” x 10.875” pages (8.5” x 
11.125” bleed on the outside). 
Layout cannot be created with 
finish page size of 16.5” x 10.875”.

AD SIZES 
Dimensions are width x height. Full-page 
ads must include bleed and crop marks. 
Live materials should be kept a minimum 
distance of 1/4 inch away from trim. If 
submitting a spread, care must be taken 
with any crossover images or type across 
the spine. Print-ready art is due one week 
following close.

FILE FORMAT 
PDFs are preferred, but EPS and 
Photoshop files are acceptable.

RESOLUTION 
Artwork must be high-resolution (300 dpi).

FONTS 
Fonts must be embedded in PDF files.

COLOR 
All RGB or spot colors must be converted 
to CMYK before submission.

DELIVERY 
Art to be designed by Pittsburgh 
Magazine is due on the day of close. 
Digital ad drop link: pittsburghmagazine.
com/pittsburgh-magazine-digital-ad-
drop/. FTP instructions are available on 
request.

CONTACT 
Trish Boerio 
ADVERTISING DIRECTOR

412/304-0907 
tboerio@pittsburghmagazine.com

1/6 VERTICAL
2.25”x4.75”

Advertising 
Specs

PRINTPRINTI N F L U E N T I A L  R E A D E R S

These local organizations choose to provide 
Pittsburgh Magazine to their members, 

ensuring advertising messages are seen by 
highly engaged civic and business leaders.

5577
Total Monthly Copies

470 Hotel distribution copies,                         
per issue

Allegheny Conference Regional Investors
Washington County

Chamber of Commerce members
Leadership Pittsburgh alumni

Airport Area
Chamber of Commerce members

Pittsburgh Downtown Partnership members
Pittsburgh North

Chamber of Commerce members
WESA/WYEP membership premium option

Builders Association of
Metropolitan Pittsburgh members



Trish Boerio
ADVERTISING DIRECTOR

☎ 412-304-0907             ✍ tboerio@pittsburghmagazine.com

2024 GOLDEN QUILL AWARDS / 
PRESS CLUB OF WESTERN PENNSYLVANIA

First Place in Excellence in Collaboration Award 

First Place in Page Design — Print 

First Place in Written Journalism Awards in Lifestyle

First Place in Written Journalism Awards in Sports 

First Place in Written Journalism Awards in Arts/Entertainment 

2 Finalists in Written Journalism Awards in Education

Finalist in Written Journalism Awards 
in Business/Technology/Consumer

Finalist in Written Journalism Awards in Lifestyle

Finalist in Written Journalism Awards in Columns/Blogs

Finalist in Cover Design — Print

ROBERT L. VANN MEDIA AWARDS 
BY THE PITTSBURGH 

BLACK MEDIA FEDERATION 

First Place in Profile/News Feature

2024 CITY & REGIONAL 
MAGAZINE ASSOCIATION

Finalist in Herb Lipson Award 
for Column Excellence
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