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Ohio Magazine serves energetic and involved Ohioans. We publish award-winning stories and photographs of Ohio’s 

most interesting people, arts, entertainment, history, homes, food & drink, family life, festivals and regional travel. 

From profiles of notable Ohioans, to a new recipe, attractions or events, we capture the beauty, the adventure and 

the fun of life and travel in and around the Buckeye State across all media platforms.

T H E  O H I O  M A G A Z I N E  F O O T P R I N T
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48K
TIKTOK
TWITTER

INSTAGRAM
FACEBOOK

54K 60K

163K

SOCIAL EMAIL WEBSITE PRINT

MALE

FEMALE

MEDIAN AGE

50
MEDIAN HOUSEHOLD INCOME

115K
COLLEGE ATTAINMENT 

90%

4x / week 4x / week unlimited 1x / month

Promotional messaging frequency

33%

67%

# 1  S U B S C R I B E D  A U D I E N C E 
F O R  R E G I O N A L  T R AV E L E R S  I N  O H I O 

A N D  S U R R O U N D I N G  S TAT E S

325,000 monthly audience!
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YOU ALL ARE GREAT TO WORK WITH AND I APPRECIATE YOUR CONTINUED DIALOGUE 
ON OUR DIGITAL PROGRAM. THIS GOES A LONG WAY WITH MYSELF AND OUR TEAM AND 
THAT, COMBINED WITH OUR SUCCESS FROM PRINT & DIGITAL CAMPAIGNS, WILL LEAD TO US 
REINVESTING IN OHIO MAGAZINE AND LONG WEEKENDS IN 2018. 
— CHASE GUNNOE, BUSINESS DEVELOPMENT MANAGER DURBIN & GREENBRIER VALLEY RAILROAD 

T E S T I M O N I A L S

OUR CVB HAS BEEN A LONGTIME PARTNER WITH OHIO MAGAZINE. OHIO IS AN IMPORTANT 
MARKET FOR US AND THEY HIT ALL OUR DEMOGRAPHICS. ON TOP OF THAT, THEIR TEAM 
PROVIDES EXCELLENT SERVICE ALONG WITH A GREAT PRODUCT. COMBINE THAT WITH 
FRIENDLY, HELPFUL PERSONALITIES AND IT’S AN IDEAL MATCH. I HIGHLY RECOMMEND 
THEIR PRODUCT.” — TYSON COMPTON, PRESIDENT, HUNTINGTON AREA CVB, HUNTINGTON, WV

Our ads are performing so well, we feel it is urgent that we invest in 
continuing this upward momentum. You all do such amazing work and act as 
an integral extension of our team! We are so grateful to have your talent and 

expertise in our corner.  
— AMANDA DAVIS, EXECUTIVE DIRECTOR, VISIT GROVE CITY, OH

My wife, daughter and I were looking through the Ohio Magazine recently for 
things to do around Ohio. We saw the advertisement in the magazine for 

the 720 Market on June 26th and were very intrigued by it. We also visited 
720market.com website and decided to head up your way from Delaware, Ohio.

— THE RUPP FAMILY
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2 0 2 2  C O N T E N T  C A L E N D A R

January/February March/April May June

COVER: WINTER GETAWAYS/
ADVENTURES

UNDERGROUND RAILROAD 

ROMANTIC GIFT GUIDE 

WINTER TRAVEL (SAS):  
Indoor and outdoor family fun 

SKIING (SAS):  
Short ski getaways in and near Ohio

CASINOS (SAS)

CRAFT BEER AND 
DISTILLERIES (BREWERY BLOCKS) 

Discover great craft beers and 
welcoming taprooms

COVER: SPRING ROAD TRIPS

KENTUCKY

WEST VIRGINIA

TOLEDO

AMISH COUNTRY

COLUMBUS

BIRTHDAY OFFER

COVER: 102 DAYS &  
NIGHTS OF SUMMER  
Our guide to your summer  
in the Buckeye State

OHIO BYWAYS

BUTLER COUNTY

HOCKING HILLS

MICHIGAN

GENEVA-ON-THE-LAKE

YOUNGSTOWN

COVER: OUTDOORS ISSUE

WESTERN NY

WESTERN PA/ERIE

OHIO WINE MONTH 

FAMILY FIELD TRIPS (SAS)

COVER: OHIO FOODS

WEST VIRGINIA

APPALACHIA

CANTON

DESTINATION CLEVELAND

BEST HOMETOWNS TRAVEL

COVER: FALL COLORS

AMISH COUNTRY

MICHIGAN

GROVE CITY

OHIO WINE COUNTRY

COLUMBUS

ARTS IN OHIO

DESTINATION SHOPPING 
(SAS)

HAUNTED OHIO (SAS)

COVER: OHIO’S BEST 
HOMETOWNS 
Honoring communities that are  
great places to live, work and visit

HOLIDAY TRAVEL

COLUMBUS

HOLIDAY GIFT GUIDE

DESTINATION SHOPPING 
(SAS)

July/August September/October November/December
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Ohio Magazine.com banner campaigns are 400%* more effective than 

traditional banner campaigns. All our traffic is prequalified. No amount of 

demographic segmenting can replace the effectiveness of 

adjacent content when creating excitement for your 

brand. Our digital audience is seeking an experience in 

your area of interest. Catch them in the moment where 

they are receptive to an idea. That is why they have taken 

the initiative to seek out OhioMagazine.com. 

Targeted+Interested+Receptive
YOUR AD HERE

YOUR AD HERE YOUR 
AD 

HERE
YOUR 

AD  
HERE

*SMART INSIGHTS STUDY 2018 COMPARISON

All campaigns include 
multiple units for 

maximum reach and 
effectivity. 

B A N N E R  C A M PA I G N S

CONTACT YOUR ACCOUNT MANAGER FOR MORE INFORMATION //  For production questions, contact Haley Parker • 614-324-2594, parker@glpublishing.com
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CONTACT YOUR ACCOUNT MANAGER FOR MORE INFORMATION //  For production questions, contact Haley Parker • 614-324-2594, parker@glpublishing.com

A picture is worth 1,000 words, but maybe that isn’t enough to communicate the emotion of an experience. 

Sponsored content is a great way to go deeper and engage readers more fully within an environment they trust. 

We can write a captivating SEO-friendly story under your direction or we can take existing copy that has proven to 

be successful on your own digital channels. Either way, we will promote it on OhioMagazine.com and boost it with 

a programmatic advertising buy to be sure it gets the exposure you need.

S P O N S O R E D  C O N T E N T

HOME PAGE FEATURED SPOT

CUSTOMIZED SPONSOR PAGE

TARGETED PAGE FEATURED SPOT

PROGRAMMATIC ADVERTISING BOOST

You will also 
receive a 
feature spot 
on one of our 
six targeted 
pages. 

Be one of the 
first things 
our readers 
see when 
they visit our 
homepage. 
Your featured 
spot on our 
home page will 
click through 
to your 
sponsored 
page.

Each 
sponsored 
content 
engagement 
includes a 
targeted 
program-
matic buy 
we make on 
your behalf 
on Facebook 
or Google 
to ensure 
maximum 
exposure.

Increase 
brand aware-
ness and 
promote your 
personalized 
message to 
our targeted 
audience 
on a digital 
platform.
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Each week we send four different 

targeted newsletters to up to 20,000 

individual opt-in subscribers: Events, 

Farm & Table, LongWeekends and 

Promotions & Offers. Each newsletter 

sponsorship is exclusive to one 

advertiser each week, delivering 

an engaged readership and an 

environment where your display 

banner ads won’t be missed!

CURRENT RESULTS
17.8% OPEN RATE
4.0% CLICK THROUGH RATE

Events and Farm & Table 
newsletters includes two  
medium rectangle ad  
placements (at right)  
with link to your website. 
Static artwork only.

PROMOTIONS AND 
OFFERS SAMPLE Weeks  

sell out 
fast! 

Reserve 
your 

dates  
now!

N E W S L E T T E R 
S P O N S O R S H I P
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Ohio Magazine’s Facebook audience is loyal, engaged and interested  

in learning about all the Buckeye State has to offer. Ohio Magazine’s Facebook feed features our award-winning 

editorial content and offers a perfect environment for your advertising message.  

We offer businesses in select industries the opportunity to tell their story with co-branded, promotional 

Facebook posts. You can track the impressions and engagement of each post and gather valuable insights. 

You’ll be able to tell the reach of your message and know who responds to it. 

PARAMETERS & STYLE REQUIREMENTS
•  One post available per week. Will be posted on Tuesday 

or Thursday (date/time not guaranteed). 

•  Client can choose between one static image or carousel 
of up to 5 images per post. 

•  Client must submit high-resolution photos that match 
Ohio Magazine’s feed.

•  No text on photos. No logos. No repeated creative.

•  Client must submit up to 75 words to accompany 
photo(s).

•  Includes one profile tagged and up to 3 hashtags.

•  All content is subject to change to match the editorial 
style of Ohio Magazine. Copy will be proofed to client 
before posting.

TRACKING SUCCESS
→  IMPRESSIONS (NUMBER OF TIMES YOUR 

POST WAS SEEN)

→  REACH (NUMBER OF UNIQUE 
INDIVIDUALS THAT VIEWED THE POST)

→  ENGAGEMENT (NUMBER OF COMMENTS  
AND LIKES)

TARGET YOUR KEY 
AUDIENCE
• ARTS & ENTERTAINMENT
• EVENTS/THINGS TO DO
• FOOD & DRINK
• HOME & GARDEN
• TRAVEL/OHIO LIFE

Ohio Magazine’s loyal Instagram followers are young, active and looking for the hottest trends in Ohio on social 

media. Ohio Magazine’s Instagram account is a visual inspiration board for all the BEST in Ohio. We offer businesses 

in select industries the opportunity to show off their brand with sponsored posts. We can track the impressions 

and engagement of each post thereafter, gathering valuable insights for your business. That way, you’ll know 

exactly who responds to your message. 

S P O N S O R E D  S O C I A L

Instagram

Facebook
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A Unique Way to Get Your Message to 160,000+ Readers

 A custom insert in Ohio Magazine is a unique way to get your message in front of the 

most desirable consumers in Ohio.

OUR READERS ARE YOUR BUYERS...
• One of the largest paid audiences in the state

• Twice the average median household income

CUSTOM INSERT SPECIFICATIONS
•   Dimensions: 9” x 10.875”

•   Paper: All inserts will appear on 50# text stock in the magazine

 •  Inserts will be bound into the full run of one issue of  
Ohio Magazine.

•  The electronic flipbook will be housed for one year on OhioMagazine.com.

•   An electronic flipbook of your insert with hyperlinks to embedded URLs will 
be provided.

•  1,000 client copies printed on the heavier stock will be  
shipped directly to the client.

 •  4- and 8-page inserts will reprint on 100# text

 •  12-, 16- and 24-page inserts will reprint on 80# text

 •  32-page or more inserts will reprint on 60# text

•  Additional client section copies are 50¢ each.

•  Ohio Magazine editorial and design  
services are included.

S P O N S O R E D  C O N T E N T

Columbus is a city built 
on bold ideas and fueled 
by relentless optimism. 
As a community, we 
tend to dream big. We 
let nothing stop us from 
turning today’s dreams 

into better tomorrows. Right now, it’s 
more important than ever to look forward. As 
friends, neighbors and family, let’s live to love. Live 
to give back. And show the world all that’s possible when you Live 
Forward. Columbus has reopened following the COVID-19 crisis 
and is committed to doing so the right way to stop the spread of 
the virus. Many Columbus businesses have signed the Live Forward 
Pledge signaling an agreement to follow federal, state and local health 
and safety guidelines for proper reopening amidst the COVID-19 pandemic. 
When visiting Columbus, look for the orange Live Forward Pledge decal in 
storefront windows. Columbus is also the second destination in the country 
to coordinate a citywide effort in pursuit of the GBAC (Global Biorisk Advisory 
Council) STARTM Accreditation, the cleaning industry’s only outbreak prevention, 
response and recovery accreditation for facilities, and our public transportation 
system, COTA, is the only one working toward that third-party validation.

bebestst For those who expect the             
 in design and quality

NEW RESTAURANT
1) Thyme Table
2) Good Company
3) Ohio City Pizzeria

DOWNTOWN RESTAURANT
1) Marble Room
2) Lola
3) Butcher and the Brewer

EAST SIDE RESTAURANT
1) Hook & Hoof
2) Nouveau Bistro & Lounge
3) Fire Food & Drink

SOUTH SIDE RESTAURANT
1) Creekside Restaurant & Bar
2) Don’s Pomeroy House
3) LockKeepers

WEST SIDE RESTAURANT
1) Salt
2) Distill Table
3) Rood Food & Pie

LOCAL CHEF
1) Michael Symon
2) Jill Vedaa
3) Jeremy Umansky

FINE DINING
1) Marble Room
2) Lola
3) Giovanni’s Ristorante

FOOD TRUCK
1) Cocky’s Bagels
2) ShortRib1
3) Swensons Drive-In

CHEAP EATS
1) Happy Dog
2) La Plaza Supermarket
3) Yours Truly

SEAFOOD
1) Blue Point Grille
2) Pier W
3) Blu, the Restaurant

FRENCH
1) L’Albatros Brasserie & Bar
2) Chez Francois
3) Edwins Leadership & 
    Restaurant Institute

ITALIAN
1) Luca Italian Cuisine
2) Lago East Bank
3) Mama Roberto’s

INDIAN
1) India Garden
2) Cafe Tandoor
3) Saffron Patch

CHINESE
1) Hunan By The Falls
2) King Wah
3) Li Wah

JAPANESE
1) Ginko
2) Ushabu
3) Otani Japanese Restaurant

VIETNAMESE/CAMBODIAN
1) Superior Pho
2) No. 1 Pho
3) Minh Anh

THAI
1) Thai Thai
2) Thai Spice
3) Peppermint Thai Cuisine

MEXICAN
1) Momocho
2) Luchita’s Mexican 
    Restaurant
3) Barrio

GREEK
1) Taki’s Greek Kitchen
2) Astoria Cafe & Market
3) Simply Greek

MIDDLE EASTERN
1) Aladdin’s Eatery
2) Taza Lebanese Grill
3) Zaytoon Lebanese Kitchen

CENTRAL EUROPEAN
1) Hofbrauhaus Cleveland
2) Der Braumeister Restaurant
3) Das Schnitzel Haus

SPANISH/PORTUGUESE
1) Mallorca
2) Sangria y Tapas
3) Sol

CARIBBEAN/PUERTO RICAN/ 
LATIN AMERICAN
1) Barroco Arepa Bar 
2) Paladar Latin Kitchen  
    & Rum Bar
3) Batuqui

RIBS/BARBECUE
1) Mabel’s BBQ
2) Blazin Bills
3) Smokin’ Q’s BBQ &  
    Beer House

STEAKHOUSE
1) Red, the Steakhouse
2) Strip Steakhouse
3) Urban Farmer

PIZZA
1) Saucy Brew Works
2) Angelo’s Pizza
3) Mama Santa’s

BURGERS
1) B Spot
2) Flip Side
3) The Rail

APPETIZERS/SMALL PLATES
1) Salt
2) The Pompadour
3) Felice Urban Cafe

DESSERTS
1) Dante
2) Flour
3) Ball Ball Waffle

SANDWICHES
1) Melt Bar & Grilled
2) Slyman’s Restaurant
3) Cocky’s Bagels

SOUPS
1) Souper Market
2) Lehman’s Deli
3) Susy’s Soup & Deli

VEGAN/VEGETARIAN
1) Cleveland Vegan
2) TownHall
3) Tommy’s

WINE LIST
1) Humble Wine Bar
2) Flight Cleveland
3) Swirl Wine Bar

COCKTAILS
1) Velvet Tango Room
2) The Spotted Owl
3) Porco Lounge & Tiki Room

BREWERY
1) Great Lakes Brewing Co.
2) Saucy Brew Works
3) Fat Head’s Brewery

BEER SELECTION
1) Beerhead Bar & Eatery
2) Winking Lizard Tavern
3) Tremont Taphouse

HAPPY HOUR
1) The Plum
2) Luxe Kitchen & Lounge
3) Oak Barrel

BRUNCH
1) Pier W
2) Lucky’s Cafe
3) Gigi’s on Fairmount

SPORTS BAR
1) Winking Lizard Tavern
2) Panini’s Bar & Grill
3) Hooley House Sports Pub  
    & Grille

GASTROPUB
1) Pub Frato Gastropub
2) Deagan’s Kitchen & Bar
3) Tremont Taphouse

OUTDOOR DINING
1) L’Albatros Brasserie & Bar
2) Georgetown
3) Redhawk Grille

VIEW
1) Pier W
2) Alley Car Oyster Bar
3) Nuevo Modern Mexican & 
    Tequila Bar

DELI
1) Larder Delicatessen and 
    Bakery
2) Slyman’s Restaurant
3) Corky & Lenny’s

PASTRY SHOP
1) Presti’s Bakery & Cafe
2) Corbo’s Bakery
3) Luna Bakery & Cafe

BREAD
1) Blackbird Baking Co.
2) Breadsmith
3) On The Rise Artisan Breads

CHEESE SELECTION
1) Old Brooklyn Cheese Co.
2) Heinen’s
3) Astoria Cafe & Market

WINE STORE
1) Minotti’s Wine & Spirits
2) World Wines and Liquor
3) Rozi’s Wine

 AS SELECTED BY CLEVELAND MAGAZINE READERS 

spoon winners
2020 silver2020 silver

spoon winners

60  C L E V E L A N D  /  May 2020

C
R

E
D

IT

AF1  C L E V E L A N D  /  May 2018
arthritis.org supplement to Cleveland

Discover a teenager  
who refuses to let 
arthritis stop her from 
living her dreams and 
fighting for a cure.

FINDING 
HER SOUND

114  C L E V E L A N D  /  January 2020

CHAMPIONS of care
SPECIAL ADVERTIS ING SECTION

“It’s a miracle she made it 
through,” says Pittman. The 
surgery was delayed while wait-
ing for a cardiologist causing 
her mother to get sepsis, which 
can lead to malfunctioning or-
gans and even death. She spent 
26 hours in the post-anesthesia 
care unit under constant care. 

“After each hospital visit, she 
ended up in a nursing home,” 
Pittman shares, stating that Da-
vis, who lives with her, could not 
thrive in that environment. 

She knew there had to be a 
better way for her mother to live.

Eventually, Pittman and Davis 
were introduced to Unity Health Network’s High-Risk Care Manage-
ment Program, headed by Dr. Troy Bishop, medical director of care 
delivery transformation. 

The goal of the program is to increase patients’ access to physicians, 
nurses and testing supplies, and to help facilitate home therapies to 
reduce hospitalization. A physician or nurse practitioner makes home 
visits, if necessary. 

Caregivers and patients are given education and tools to monitor 
vitals, and to identify and treat common issues like chronic obstruc-
tive pulmonary disease urinary tract infections. 

“We identify high-risk patients and visit them in their home envi-
ronment several times a year,” Bishop says, adding that there is a spe-
cific hotline so patients and caregivers can directly access the team.

“We treat mom’s infections in a more proactive manner by do-

ing tests three times a week and 
looking out for other signs and 
symptoms,” Pittman says. “If 
tests are positive, we can treat 
here, and this has kept her from 
getting more serious infections 
and kept her out of the hospi-
tal.”

A handful of times, Davis 
came down with lung infec-
tions and was treated at home by  
Bishop. 

“This has made a huge differ-
ence in her quality of life,” says 
Pittman, who maintains a log of 
her mother’s medications and 
daily vital signs, such as blood 

pressure. 
If Pittman sees any changes in Davis’ health, she writes it down and 

also monitors her mom’s diet with a careful eye on sodium intake. 
“If I have any questions, I call the high-risk line and we talk fre-

quently,” Pittman adds.
Davis says this personalized care has made all the difference for 

her, and she’s happy to be rid of the emergency room, hospital bed, 
nursing home cycle. 

“Dr. Bishop has come here to the house and checked on me, and 
he keeps me out of the hospital,” she says. “I can’t find the words — 
he is just really great.” 

Pittman notes that sometimes perseverance is all it takes. 
“You have to be an advocate and keep searching for the right health 

care team to help you through,” she says. 

“We identify high-risk patients 

and visit them in their home 

environment several  

times a year.”

— DR. TROY BISHOP
UNITY HEALTH NETWORK

Supplement to Cleveland

BUYING AT THE
SHOW

INSIDE
THE RIGHT TIME TO BUY

WELCOME TO  
ANGLER CENTRAL

FUN IN THE  
JANUARY SUN

DESTINATION MARKETING

EVENT PROMOTION

CAUSE AWARENESS

RETAIL MARKETING

 CUSTOM INSERT RATES

4-Page Insert .......................................$9,030
8-Page Insert .......................................$14,175
12-Page Insert ....................................$19,845
16-Page Insert ....................................$24,990
24-Page Insert ....................................$36,330
32-Page Insert ....................................$45,465
40-Page Insert ....................................$54,495

All rates are net

CONTACT YOUR ACCOUNT MANAGER FOR MORE INFORMATION //  For production questions, contact Haley Parker • 614-324-2594, parker@glpublishing.com

C U S T O M  I N S E R T S

Prices shown 
can be drastically 

reduced  
when supported  

through advertising.

We can help!
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ISSUE

JAN./FEB. 2022

MAR./APR. 2022

S/S LONGWEEKENDS

MAY 2022

JUNE 2022

JULY/AUG. 2022

F/W LONGWEEKENDS

SEPT./OCT. 2022

NOV./DEC. 2022

AD CLOSE

11-22-21

1-24-22

2-14-22

3-21-22

4-25-22

5-23-22

6-30-22

7-25-22

9-26-22

AD DUE

11-30-21

2-1-22

2-22-22

3-29-22

5-3-22

5-31-22

7-5-22

8-2-22

10-4-22

FOUR COLOR 1X 3X 6X

Full Page 8,265 7,030 6,620

2/3 7,070 6,005 5,655

1/2 6,090 5,180 4,885

1/3 4,560 3,880 3,645

1/6 2,770 2,325 2,205

COVERS
Second 10,110 8,570 8,050

Third 9,555 8,125 7,660

Fourth 10,915 9,280 8,745

PRINT OPPORTUNITIES PRINT SPECIFICATIONS

AD SIZES            WIDTH x DEPTH
Full Page  7.25” x 10.0”
2/3 Vertical 4.75” x 10.0”
1/2  Horizontal 7.25” x 4.875”
1/2  Vertical 4.75” x 7.375”
1/3  Square 4.75” x 4.875”
1/3  Vertical 2.25” x 10.0”
1/6  Vertical 2.25” x 4.875”

Tr avel Resource
Directory  2.0” x 4.25”

FULL PAGE BLEED SPECIFICATIONS
Trim Size    9.0” x 10.875”
Plate Size**  9.25” x 11.125”

** Final trim size of publication is 
9.0” x 10.875”. 

Keep live matter 0.25” from the trim edge 
top and bottom and 0.5” from both side trim 
edges. 

EVENT ENHANCED LISTING 
SPECIFICATIONS 
25 words of copy plus event information.  
Photo no smaller than 4.0” x 6.0” at 300 DPI.

R AT E S  &  S P E C I F I C AT I O N S

ADVERTISING CLOSE DATES FOR 2022

Print
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R AT E S  &  S P E C I F I C AT I O N S

Digital
DIGITAL OPPORTUNITIES

Display Banners $315

Video $420

Sponsored Content $1,260

Email Newsletter Sponsorship (1x rate) $655

Email Newsletter Sponsorship (3x rate) $570

Email Newsletter Sponsorship (6x rate) $490

May Email Newsletter Sponsorhip $815

Customized E-Blast $1,260

May Promotion + Offer E-Newsletter $1,575

Sponsored Instagram Post $395

Sponsored Facebook Post $395

CRM Database Targeting $1,520

Audience Interest Pixel Targeting $1,310

BANNER CAMPAIGNS
• Includes multiple ad 

units. Provide artwork for 
leaderboard (728x90), medium 
rectangle (300x250) and half 
page (300x600)

• Include URL for link to your 
website or social media

• Submit files as .jpg or static/
animated .gif 
File size limit is 75kb. 

VIDEO PLACEMENT 
• Video placement will be ROS 

in medium rectangle space. 
• Video placements must 

be hosted through a 3rd 

party streaming service 
(like YouTube). If service 
is not provided, video will 

be hosted through Ohio 
Magazine’s YouTube channel. 

• Maximum run time is 60 
seconds. 

• Video must be submitted 
3 business days prior to 
campaign start date. 

SPONSORED SOCIAL: 
FACEBOOK & 
INSTAGRAM 
One post is available on Instagram 
and Facebook each week. Talk to 
your account executive about a full 
Instagram Takeover! 
• Client can choose between 

one static image or a carousel 
of up to 5 images.

• Client must submit up to 75 
words to accompany photo(s).

• Includes one profile tagged 

and up to 3 hashtags.
• All content is subject to 

change to match the editorial 
style of Ohio Magazine. Copy 
will be proofed to client 
before posting. 

SPONSORED CONTENT 
• 500-1,000 word article
• At least one 960 px wide  

by 640 px tall jpg image at 
72 dpi 

• Optional suggestions 
˚ Provide URLs that link 

content to social media or 
your website 

˚ Provide additional images to 
be used within article

EMAIL NEWSLETTER 
SPONSORSHIP
EVENTS AND FARM + TABLE
• Includes two medium 

rectangle (300x250) 
placements.  
Provide the URL to link your 
website for each. 

• .gif or .jpg artwork is 
accepted.

CUSTOMIZED E-BLAST
PROMOTIONS & OFFERS
• Provide your desired subject 

line, preview text and URL link 
to your website. 

• Include any logos or images 
to be featured. 

• Materials must be submitted 
5 business days prior to email 
send date.

Space is scheduled on 
a first come, first serve 
basis.  Please see your 
Account Manager for 

availability.

Digital Deadlines

All materials are due two weeks before scheduled live date.
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NEWLY LAUNCHED 
LONG-WEEKENDS.COM 

with targeted display 
and sponsored content 

opportunities

NEWSLETTER HAS 

25,000+ 
subscribers

S P E C I A L  P U B L I C AT I O N

100,000 copies
 published for Spring/Summer

75,000 copies 
published for Fall/Winter
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Please sign up for your complimentary subscription 

to Ohio Magazine and it’s digital channels here.

T H A N K  Y O U  F O R  B E I N G  A 
VA L U E D  A D V E R T I S I N G  PA R T N E R .

JOIN US OHIOMAGAZINE.COM




